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Three Twins”—inseparable 
One-a good pack. Canned Foods offer 
the world the good things of the earth in 
their most wholesome and convenient form. 
Two—good selling. Take advantage of 
Canned Foods Week to spread the use of py ——ey 
Canned Foods to more people, and to ac- CANNED 
quaint more people with their variety FOODS 
and economy. WEEK 
Three—sood team-work—a year ’round 
| need. We can assist you by furnishing qual- salvia 
ity cansin constant and unfailing supply, up- 1oth—20th 
| to-the-minuteclosingmachinesandservice. \ 
American Can Company 


American Can 


CONTAINERS OF TIN PLATE * » BLACK IRON IRON FIBRE 
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carloads have left for 


the fruit. 
distance calls, the 


A FIRM Of Columbus, Ohio, commission met- 
chants purchases from growers over a wide 
area and distributes all the way to the Atlantic. 
All buying is done from Columbus; all ship- 
ments are consigned to that point. 
cars are started, Columbus is informed of the 
car numbers, weight, size, class and price of 
Then, from Columbus, by long 
products are sold in the various market 


As the 


cities—and the cars diverted and re-routed, also by telephone! 


AT TIMES 30 Catloads of melons will 
leave Colorado or California for the East — 
and be sold and re-routed by telephone 
while rolling. Thousands of businesses are 
finding that the telephone brings a develop- 
ment that would be impossible by any other 
means. Territories are covered that the 
salesmen, traveling in person, could not 
reach.’ Buying and selling costs are kept low 
that otherwise would become prohibitive. 
A degree of speed is reached in selling and 
distribution that otherwise would be un- 
attainable. Wherever it is desirable to 
increase business activity and lessen the 
cost, there long distance calls have a place. 

Is there a possibility that the telephone 
might be used still more effectively in your 
business? Have you lately taken stock of 


the value to your business of a communi- 
cation system that embraces 17,000,000 
telephones and reaches 70,000 towns? How 
many expensive trips each month might be 
saved? How much valuable time out of 
the office might be saved by occasional 
minutes over the long distance lines? Who 
is there important enough to see who can- 
not be reached by Long Distance? 

Ask our Commercial Department in your 
city to help you take an inventory of the 
various ways Long Distance can develop 
your business. Such a study and report 
will gladly be made free. And why not 
make, now, that call that may pay for 
itself many times over? Distance is no 
obstacle. Tell us whom you would like to 
talk with,now....... Number, please? 


BELL LONG DISTANCE SERVICE. 
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WE HAVE ON HAND 
for immediate shipment 


2 Used 


Universal Tomato Fillers 


in good condition 


For Sale Cheap 
Write for price 


We can also supply promptly 
NEW: 

Universal Tomato Fillers 
Hot Water Exhausters 
New Perfection Pea Fillers 
Rotary Syrupers 
Tomato Washers 
Electric Process Clocks 
Beet and String Bean Fillers 


Wire your order and shipment will be made promptly 


Canned Foods Week, Nov. 10th to 20th 
Your co-operation is necessary 


AYARS MACHINE COMPANY 
SALEM, NEW JERSEY 
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in‘Designs _ are the Highes est Standard 4 
of Aruatic erit for Commercial Value. 


Ask for our Superior Line for your ~; Grade. 


Stecher Lithographic ©. 
| Rochester, NY. 


Ir 


Hamachek Ideal Chain Adjusters 


Every open link style of detachable chain, running 
under a working strain, becomes longer than it was 


and should be. 


Hamachek Ideal Chain Adjusters are tools using a 
compound leverage principle, by which hooks of 
detachable chain links are easily drawn together to 
take up the wear and stretch. 


Keep detachable chain of proper length, with Ideal Chain 
Pat. Sept. 8, 1914 Adjusters, so that the links correctly fit the pitch line of the 
sprockets on which they run, and you will prevent delays and more than double the life of your chain. 


We sell Hamachek Ideal Chain Adjusters with the distinct understanding that if they are not satisfactory we will ac- 
cept their return. Thousands of these adjusters have been sold and are saving money for their users. 


A decriptive pamphlet, showing prices and sizes, will be mailed on request. 


Frank Hamachek Machine Company 
Kewaunee Wisconsin 
Also Manufacturers of Viners, Viner Feeders and Ensilage Distributors. 
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Hudson, Gansevoort and Thirteenth Sts. 


Canadian Agents —Freyseng Cork Co., Ltd. Toronto and Montreal 
Argentine —Felix Rimpler & Cia, Entre Rois 39-49, M:ndoza 


AS AN EXAMPLE 


Thirty-four New Ermold Labelers 
Are Being Employed to Label Every Size of 
_HELLMANN’S 
“BLUE RIBBON MAYONNAISE” 


In the Six Plants of This Company 
, BECAUSE 
They Represent A Minimum COST For The Maxi- 


mum Efficiency Received. 


An ERMOLD Is Today The Most Profitable Investment 
Both As A Labor Saver And For Low Operating Cost. 


EDWARD ERMOLD COMPANY 


World’s Largest Manufacturers of QUALITY Labeling Machines 


NEW YORK, N. Y. 


France, Belgium and Italy—R. J. Lecomte, 11 Place des Vosges, Pari 
Germany, Denmark and Sweden— Anton Peterson & Henius. Copenhagen 
Brazil —Sander & Deutschmann, Rua General Camara, 201-Sub, Rio de Janeiro Australia - Geo. H. Dowsing, Sydney 
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& is not alone the protection of the product you 
pack which must be entrusted to the can. 


fl There is protection in still another sense for 
: which Wheeling Cans are precisely made, and with 
good reason. 


A fully protected product means a good name, 
the priceless asset of any business. 


Good business dictates that the best in cans be 


used so that the quality the consumer unpacks may 
be the same as the quality you pack. 


The justifiable pride we take in making Wheeling 
Cans, and full knowledge of the protection they 
afford users, warrants our suggesting them to you. 


With the Wheeling Automatic Non-Spill Four Roll 
Single Spindle Closing Machine the user of Wheel- 
ing Cans obtains greater efficiency and economy. 


Wheeling’ 


Can Company 


Wheeling, West Virginia 
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DEL MONTE 
SLICED PEACHES 


Continuously Advertised ! 
—constantly increasing in popularity 

DEL MONTE Sliced Peaches are 
becoming more popular every day! 

Their wide adaptability of use— 
their simplicity of service—give 
them a distinctive place that no 
other product can fill. 


In addition to this, we are run- 
ning special color pages in the lead- 
ing women’s magazines and The 
Saturday Evening Post to make 
them even better known. 

This consistent support, coupled 
with the usefulness of the product 
itself, offers every dealer an excel- 
lent opportunity for new canned 
fruit volume. 


CALIFORNIA PACKING CORP. 
ee San Francisco, Cal. 


— 


WHO JUDGES YOUR PEAS? 


Is it not the Lady of the House? If they open with splits and skins covering 
the top, what will be her verdict > 


You know the verdict and we know there is no need of it. Use a MONITOR 
Pea Recleaner after the Blancher and you will automatically remove all splits and 
skins. Before the next pack, get one placed. 


YOUR SALES WILL BE BENEFITED 


BY SPECIAL AGENTS 
Ov. th. to A. K. Robins & Co. Inc., Balto., Md. 
SUPPORT IT. Leavitt & Eddington Co. 


HUNTLEY MEG. CO. Lt HUNTLEY MFG. CO. Anderson Barngrover Mfg. Co. 
Titlsenbure, Ont. Brown Boggs Ltd Ont. 
P. O. Drawer 25 SILVER CREEK, N. Y. 
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UNITED STATES 


OEE 


factories 
CHICAGO BALTIMORE CINCINNATI ROANOKE ST.LOUIS 


Chicago Sales. Office 
lll West Street 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its forty- 
ninth year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - - $38.00 
Foreign - - - - $5.00 


Extra Copies, when on hand, each, .10 
ADVERTISING Rates — According to 
space and location. 


PUBLISHED EVERY MONDAY 
BY able to THE TRADE COMPANY. 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SoUTH FREDERICK STREET 
BALTIMORE, Mp. 


Telephone Plaza 2698 


Make all Drafts or Money Orders pay- 


Address all communications to» THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THE CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 

ARTHUR I. JUDGE, 
EDITOR. 
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EDITORIALS 


EAS AND P’S—California says the three P’s are 


Pp going strong—Peaches, Pineapple and Pears; but 
Wisconsin says that 3’s Peas are going slow. 


ALSE ECONOMY—Recently, in cancelling their 
Fk subscription to this journal, a cannery firm, mem- 

ber of the National Canners Association and 
member of their State Canners Association according 
to their letter-head, said this, in explaining their dis- 
continuance: 


“We are doing this only in order to cut down 
our Office expense.” ; 

If you will stop to think about this for one mo- 
ment, you will wonder why we do not run this under 
“Smile Awhile.” But as a matter of fact, we Amer- 
icans are famous as graspers after straws, as a nation 
given to trying to stop the drip at the spigot while the 
bunghole runs wide open. The subscription price of 
The Canning Trade, to this subscriber in the U.S. A., 
was $3.00 per year, about 5c. per week, and that repre- 
sents the sum total of his saving on office expense! He 
Was serious when he wrote it, and he meant it, but he 
would not have written it had he thought. That is the 
monetary side of it—and we could add, from that 
angle, that our saving in money, by discontinuing the 
paper to him, is $2.00 per year at least, because his 
subscription, as do all others, cost us a little more than 
$5.00 per year. But that is too small change for even 
a rampant economist to waste time upon. 


The false economy comes from his short-sighted- 
ness in cutting himself off from any possible source of 
reliable information as to the market and what may be 
going on in his own line of business. We are not in- 
dulging any vainglorious idea that The Canning Trade 
is mortally necessary to any canner in the business; 
but that every canner, wherever he may be located, or 
whatever he may pack, needs every bit of reliable, de- 
pendable information on his products and the markets 
of the country, must be patent to even the dullest ima- 
gination. The mission of a trade journal such as this 
is to seek out everything that may help the members 
of the industry it represents; to gather these from all 
quarters and present them in useable form, together 


with its opinions based upon its years of experience, 
and the avenues it has always open for such views. In 
other words, to act as the reader’s attorney in the con- 
duct of his business and especially in the marketing of 
his output. And that attorney’s fee is $3.00 per year!! 
A captain who would dismiss the pilot before he had 
charted his course, or knew his way, would be consid- 
ered a foolhardy man, even at a saving in office ex- 
pense. 


POLOGIZING FOR THE TOMATO PRICE RISE 
We are coming upon new and wondrous days! 
We noticed in one of the well known, and well 
read, grocery journals that a brokerage concern in the 
Tri-States took it upon themselves to explain to the 
jobbing fraternity in general that the recent rise in the 
prices of tomatoes (said rise still being very much in 
progress) is not due to any concerted or co-operative 
effort of the canners, but is an honest-to-goodness-cross- 
my-heart advance based upon the increased costs, due to 
the light production of canned tomatoes this season. 
The explanation is very nice and comforting and all 
that, albeit that particular brokerage houses may feel 
that they owed an explanation to the buyers, because in 
years gone by they have always been prominent tug- 
gers at the ropes to bring the prices on canned tomatoes 
down lower, and lower, and especially so at the begin- 
ning of the canning season. But in the name of all that 
is good and holy, why the need to explain to the buyers 
an advance in the prices of canned foods? MHaven’t 
the canners any right to name their own prices, or to 
sell their own products at what they deem a proper 
price? Or must such prices always be named by 
others—the buyers and their representatives? 


Here is one of the very points we had in mind 
when speaking about the man, mentioned above, who 
is trying to save on his office expenses. It has been 
perfectly apparent to every student of the tomato sit- 
uation that the crop condition and the attitude of the 
tomato canners generally indicated a small output of 
canned tomatoes this season; and when Dame Nature 
took a hand in this and still further reduced the yields 
and the acreages, it became a practical certainty that 
there would not be enough canned tomatoes produced 
to anywhere near supply the market. It was not neces- 
sary to resort to the occult sciences to find out this 
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answer ; it was almost self-evident. If we were in a 
meaner frame of mind just now, we might say that 
even the canners themselves saw and realized this. 


But in spite of this very patent fact, we expected 
to see and were not disappointed when the annual effort 
to drive new tomato prices down below cost appeared. 
Having expected it, we were ready, and we promptly 
“nailed” the effort and killed it aborning. The broker- 
age house which made the attempt will not soon forget 
it, éven if some of our readers do. But we decided to 
go one step further, this season, and that was to name 
a price on tomatoes which their condition and promise 
warranted, in our estimation and rather long acquaint- 
ance with this business. So we not only said that the 
attempt to name 72!4c as the general market on 2’s 
tomatoes was damnable and outrageous, but that the 
canners ought to ask 90c for 2’s and $1.35 to $1.45 for 
3’s. And that was the trump card, because it set a 
definite price in the minds of the tomato canners, most 
of whom are quite constant readers of these columns, 
and brought the real seriousness of the situation to 
them at once—in dollar and cents figures—rather than 
by mere reasoning. 

In this there was no attempt to merely boom toma- 
toes; in fact, there was not a trace of any such inten- 
tion. The situation was real and we merely called 
proper attention to it, ina way that produced quick 
results, and quick results were needed, if the market 
was to be saved against the slaughter-house gang. 
There was no collusion on the part of the canners. 
They acted individually, each man on his own rights. 
And now everyone sees that tomatoes are really worth 
the prices asked ; are worth, in fact, not less than $1.00 
for 2’s and $1.50 for 3’s, based entirely upon the im- 
mutable law of supply and demand. If there is any 
buyer who thinks that the prices are not real, but are 
purely fictitious, let him wait and he will probably pay 
very much higher prices than those now named. 

But certainly the canners stand in no need of ex- 
plaining and apologizing to the buyers for the advance 
in prices, and the jobbers are not such fools as to ex- 
pect it. They are no doubt busy at that popular game 
of “kicking themselves” for not having covered when 
these goods were below cost in price, but they are 
kicking themselves and not the canners. Some of 
them fee] resentful towards us for awakening the to- 
mato canners, as a whole, to the real situation, but 
they also know that that is our mission in life, and that 
we have done only what we should do and always will 
do, and as we have done over many years in the past. 
Knowing the situation as we did, we would not have 
been the “friend of the canners” had we not warned 
them in no uncertain way. And, certainly, we have no 
apology to offer. 


WISCONSIN CANNERS MEET OCT. 26, 27 AND 28 


HE Wisconsin Canners Association will meet in 

Milwaukee, October 26, 27 and 28, 1926, and all 

: sessions, together with the usual booth display, 
will be held at the Milwaukee Auditorium. 

Secretary W. E. Nicholoy, Madison, Wis., is now 
taking reservations for all supplymen, brokers, etc., 
who wish booth space at this convention. 

This is the earliest that this Association has ever 
met, and it marks the opening of the Fall meeting of 
canners. Doubtless there will be a big attendance as 


this convention is one of the largest, so called, minor 
meetings of the year. 
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SHIPPING REQUIREMENTS FOR MERCHANDISE 
ENTERING CUBA 


N order to insure the accuracy of declaration of mer- 
chandise, as to value and nature, on consular in- 
voices for Cuba submitted for vise, the Cuban Con- 

sul General in New York requires commission mer- 
chants, express companies and shipping agents to pre- 
sent a copy of the manufacturer’s invoice, together 
with the invoices they present for certification, or, if 
it is impossible to present the manufacturer’s invoice, 
to attach to their consular invoice a copy of the ship- 
per’s export declaration required by the United States 
Government, with the record number of the custom- 
house stated on the export declaration. The Cuban 
Consul General declares that this requirement is neces- 
sary in order that his office may compare the prices, 
etc., declared on the invoices with those on the manu- 
facturer’s invoice or export declaration. He does not, 
however, require these additional documents when in- 
voices are presented by the manufacturers. 

Manufacturers exporting to Cuba are requested to 
send to the Consul General two copies of their cata- 
logues, together with their export price lists, also in 
duplicate; one set of these is sent to the Department 
of the Treasury, Habana, Cuba, and the other is kept 
on file in the Cuban Consul General’s office in New York 
for the purpose of comparison. These are temporary 
measures, put into effect at New York, pending the 
enforcement of the provisions contemplated in the new 
Cuban tariff revision concerning dutiable value. 


GERMAN TRADE IN CANNED FOODS AND 
FRUITS 


N a recent report on the German trade in colonial 
I produce, American Consul Harold B. Quarton at 
Coblenz, Germany, states that there are certain 
American products which dominate the local market, 
such as raisins, dried fruit and some canned foods. The 
demand for American dried fruit, especially apricots, 
apples, plums and raisins, has always been brisk, and 
will probably continue to be so, because the American 
products are of excellent quality. California raisins 
dominate the Coblenz market, while American plums 
do not sell so rapidly, because they are higher priced 
than the French and Rumanian products. Pineapples 
which are packed in Hamburg, sell well; the prices are 
lower than those quoted on the Hawaiian product 
canned in the United States. 

American apples are chiefly sold from December 
to June, when there is no fresh German fruit on hand, 
but there is practically no demand during the German 
harvest, as large quantities of apples are grown in the 
Rhineland. Oregon and California apples predominate, 
oo are now meeting competition from Australian 
apples. 

About the only American canned vegetables on sale 
here are canned tomatoes, and it is not believed that 
there will be a good market here for other American 
canned vegetables, because the local products sell at 
better prices than it is possible to offer American goods. 
According to inquiries made with local retail dealers, 
there would be a good market for catsup and other 
pickled goods in glass jars. 

American salmon, which is imported in a frozen 
state and smoked and canned at Hamburg, finds a good 
market from October to April. It is inferior in quality 
to German salmon, but as it is quoted over 50 per cent 
cheaper, it sells easily. 
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The Progressive Canners of today are making 
their.chili sauce with the use of 


THE INDIANA CHILI SAUCE MACHINE 


With this machine you retain all the flavor, 
great portion of which is lost bythe old method. 
It also saves you 40 to 50 hand peelers, and 
furnishes high grade stock. 


Indiana Pulpers 
Indiana Kern Finishers 


Kook-More Koils 
Inspection 

Grading TABLES 
Sorting 


Indiana No. 10 Fillers 

Copper Steam Jacketed Kettles 
Steam Crosses 

Pulp & Catsup Pumps 

Fire Pots 

Wood & Steel Tanks 
Enameled Lined Pipe 
Enameled Pails & Pans 

Steel Stools 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 


Coast Representatives 
S. O. Randall’s Son 
Baltimore, Mad. 
Easteon Representative 
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“SEVEN CENTS A CASE” 


Listen to this record. 
38,000 cases of Peas 
packed in 29 days ina 
one line plant. The to- 
tal factory labor charge 
including all labor in 
factory and warehouse 
but exclusive of field and viner oper- 
ations amounted to $2704.71. Think of 
that—only 7 cents per case direct fact- 
ory labor charge. There’s some factory 
costs to shoot at and they were prepared 
by a Certified Public Accountant. So 
there’s no mistake about them. 


Loyal is a farming community in Wisconsin. The 
Loyal Canning Co. started operations this season 
with a ‘one line Pea Cannery. The labor was 
scarce, they found a way out. They knew there 
was no use in using labor to do a job when a ma- 
chine could do it better. Their whole factory 
was planned with that thought in mind. Con- 
veyors and elevators carried the raw product from 
one machine to the next. 


A-B’s One Man Cookroom solved their biggest 
problem. 130 cans per minute cooked and cooled 
automatically. Cable conveyors carried the cans 
to the warehouse—a boxer and one man cased 
them easily—roller conveyors carried the filled 
cases away. 


Let us tell you more about A-B’s One Man Cook 
Room and what it will do for you. There’sa ma- 
chine especially adapted for your factory needs, 
big or small. 


This is one of a series of A-B Cooker- 
logues. Watch for the next one. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Third & Dillon Sts., Baltimore, Md. 
844 Rush Street, Chicago, IIl. 
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CROP REPORTS 


Condition of Canners’ crops as reported direct by Canners 
You need this kind of information, and appreciate its value. 
Contribute your share and keep this column up to the min- 
ute. We urge your co-operation and invite your commu- 
nication. 


TOMATOES. 

Brenford, Del., September 10—Prospects in Dela- 
ware very poor. Acreage cut more than one-half and 
crop conditions not more than 50 per cent of that. My 
factory is not running this year on account of small 
acreage and poor yield. , 

Chicago, Ill., September 13—Acreage somewhat 
smaller than last year. Very late so far, practically 20 
to 30 days. If we do not get some warm, dry weather 
soon we can expect a 50 per cent yield. 

Dale, Ind., September 13—75 per cent acreage; 60 
per cent yield. Rainy, cloudy weather has materially 
reduced the pack, and there are few green tomatoes on 
the vines to sustain a longer packing season. 

New Albany, Ind., September 7—Acreage 60 per 
cent of normal. Yield about 80 per cent of normal. 


Paoli, Ind., September 13—Our 1926 acreage is 65 
per cent of 1925, with 75 per cent of normal yield in 
prospect. Have had too much rain and cloudy weather. 
Crop is half in, and it will take more favorable weather 
conditions from now until the close of the season to 
harvest a crop of the above percentage. 


Tell City, Ind., September 13—Condition 50 per 
cent. Acreage was reduced 35 per cent below 1925. 
Heavy rains from August 15 to September 2 damaged 
crop 40 per cent. Only expect to pack 40 per cent of 
last year. Cool nights retarding ripening of crop. 

Vallonia, Ind., September 13—Reduced our acre- 
age 331-3 per cent. Have better than a normal pack 
from acreage contracted. If we have favorable weather 
balance of this month will get average pack. Quality 
very good. Having lots of rain and river is over many 
acres in this section, doing much damage. 

College Park, Md., September 11—Have just re- 
turned from a two weeks’ trip to the Eastern Shore. 
During this time I covered every county east of the 
Bay. It rained every day, and prospects for a crop 
were rather gloomy. The rain had done considerable 
damage to the crop. Unless there is a radical change 
right away the quality as well as the yields will be far 
below normal. I doubt if the new yield will be as much 
as 50 per cent of normal. The indications for a late 
crop are very unfavorable, the adverse weather having 


damaged the young fruit and destroyed a great many 
blossoms. 


Crisfield, Md., Sept. 8—10 to 15 per cent of crop 
compared to last year’s crop. . 

Goldsboro, Md., September 13—Acreage 80 per 
cent. Prospective yield 40 per cent. 

Marion Station, Md., September 11—Acreage was 
about 20 per cent. Yield will not be over three tons, or 
50 per cent of last year. The pack of regular canning 
stock will not exceed 5 or 10 per cent, with probably 
about the same of early stuff. 

Snow Hill, Md., September 10—Have under con- 


tract 150 acres, but only got about 75 per cent set out 
and the prospect is not good. 


September 20, 1926 


Still Pond, Md., September 12—About 50 per cent 


_ of an acreage in this section with about 50 per cent of 


a crop, and as usual with a short crop the stock is very 
poor and will not last more than ten days longer. This 
poor crop is due to too much rains. 

Barnstable, Mass., September 10—Acreage 100 
per cent; yield, 50 per cent. Dry six weeks and then 
too much rain. 

Marshfield, Mo., September 8—Crop is about one- 
half of normal. They are ripening very fast, but will 
soon be over. Very good quality. 


Reeds Spring, Mo., September 6—Acreage about 
75 per cent. Crop yield about 65 per cent. Extreme 
drouth and now too much rain. Dry, hot weather with 
no rain through June, July and the middle of August, 
followed now by too much rain. 

Seligman, Mo., September 7—Pack is not over 50 
per cent of a normal pack and not over 25 per cent of 
last year. 

Spokane, Mo., September 6—Acreage normal. Yield 
is possibly 50 per cent of normal. The crop was cut to 
50 per cent by drouth during early growing season. The 
past three weeks we have had too much rain. Twenty 
per cent of ripe fruit spoils before it reaches factory. 
Can only have 50 per cent crop if conditions are favor- 
able from now until frost. 

Verona, Mo., September 14—Heavy rains have 
damaged crop. Yield will not reach 50 per cent or nor- 
mal. Acreage set about 75 per cent of 1925 contracts. 
In our community we had two drouths this season, one | 
at plant setting time and one just as the plants began 
to bloom. Three heavy rains have cut crop very badly. 
We are hoping that no canner will sell his pack on the 
present low market. We have packed a good quality; 
it has cost us money, but we expect to receive good 
profit. 

Goodes, Va., September 14—Not many tomatoes 
being grown in this section for any purpose, and those 
that are being grown will have a very poor yield. Out 
of nine factories in a distance of 10 miles, only three 
are in operation, and either one of the three could 
handle more tomatoes than the three factories will get 
this season. 

Taft, Va., September 15—Three factories, all along 
Rappahannock and Potomac, have only been running 
quarter time past week and will not run more than halt 


time this week. Some factories are closed up for the 
season. 


Troutville, Va., September 11—Have about a 50 
per cent acreage planted, with about a 60 per cent pros- 


pect, which will make the pack very short in this sec- 
tion. 


Elmont, Mo., September 10—Crop is very poor this 
year. Dry weather for two months and now too much 
rain. Prospective yield is 50 per cent of normal years. 
Acreage same as last year. Crop three weeks late. 
Bedford, Va., September 13—Indications show 40 
per cent first of September, and am still of that opin- 
ion. I have only packed about 300 cases of No. 2 off 
30-odd acres so far. Vines are giving away. Outside 
of the above condition of what is planted, I only con- 
tracted for 50 acres and failed to get in half. This is 


— 180 acres last year. Cannot can for less than 
cost. 


Buchanan, Va., September 15—Conditions not 
good. Acreage about 25 per cent of normal. Yield 30 


per cent of normal. Very small acreage because of 
drouth in spring. Crop very late. 
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GREAT WORK 


NATIONAL TOMATO PEELING MACHINE 
During 1926 | 


National Tomato Peeling Machine 


The National Tomato Peeling Machine is doing its full share of work 


on this season’s tomatoes and doing it to the complete satisfaction of its 
owners. 


SAVING—Time, Labor, Tomatoes 
IMPROVING QUALITY—Because the Tomatoes 


are left whole and not cut up. 


No method of hand-peeling tomatoes can expect to compete with this 
smooth running, easily operated, economical mechanical peeler. You 
might as. well try to cap by hand against the latest Double Seamer, as to 
try to peel tomatoes by hand against this machine. Get the facts ! 


Ask the users 


Now Booking Orders for 1927—The Output is limited 


A. K. ROBINS & COMPANY Inc. 


Lombard, Concord & West Falls Ave. 


BALTIMORE, MD. 


ROBT A. SINDALL, Pres. & Tres. HARRY STANSBURY, Vice-PRes. 
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Prairie du Chien, Wis., September 13—On a 25 per SWEET POTATOES 

cent reduced acreage from last year, will have about a. Wiggins, Miss., September 13—Forty per cent. 

60 per cent pack, compared with 1925. Too much rain BEANS 


and nights too cold. 


CORN 


Waldron, Ind., September 7—Prospective yield of 
Country Gentleman is as good as the average, not quite 
as heavy as last year, but higher than some. Our acre- 
age was cut 10 per cent. Quality will be good. 


Ames, Iowa, September 12—Yield about normal. 
Acreage cut 40 per cent over 1925. Quality excellent. 
Expect to finish about September 20th. 


Eastern Shore, Md., September 11—Will come for 
a substantial cut due to weather conditions and depre- 
dations of birds. These birds, which are reported to 
have been imported from England by some fancier a 
few years ago, are becoming a serious pest. I noted the 
greatest damage just north of Easton around Queens- 
town. Their method of attack exposed the ears to the 
rain, thus causing whole fields to sour and become unfit 
for canning. 

Barnstable, Mass.,-September 10—Acreage, 85 per 
cent; yield, 95 per cent. 


PUMPKIN 


Wiggins, Miss., September 13—Green: 42 per 
cent. Allin. 

Verona, Mo., September 14—String: Heavy rains 
have damaged crop. Yield will not reach 50 per cent 
of normal. 

CUCUMBERS 

Wiggins, Miss., September 13—Fifty per cent. 

All in. 
CABBAGE 


Praidie du Chien, Wis., September 13—Will not be 
over 50 per cent of a normal crop. 


UNITED STATES IMPORTS OF TOMATOES AND 
TOMATO PASTE 


HE following table gives the imports, in volume 

j and value, of canned tomatoes and tomato paste 

for the months of June and July, 1926, as com- 

piled by the Statistical Division of the Department of 
Commerce: 


June, 1926 Total Imports From Italy 


Canned tomatoes, pounds............ 2,747,608 2,747,440 

Waldron, Ind., September 7—Prospect is very poor. Canned tomatoes, caine ENE $129,439 $129,426 

Have had so much rain in this section that the blooms (Canned tomato paste, pounds......2,093,236 2,093,236 
have fallen off. The only chance for a crop would be 2 Canned tomato paste, value........ $137,050 $137,050 - 

very late frost, as we have no pumpkin to speak of on July, 1926 

the vines now. Canned tomatoes, pounds............. 1,779,342 1,779,022 

FRUIT Canned tomatoes, value................. $82,068 $82,049 

Barnstable, Mass., September 10—One hundred Canned tomatoes, pounda.............. 760,443 760,443 

per cent acreage and 80 per cent yield. Canned tomatoes, value................. $63,417 $63,417 


TOMATOES FOR MANUFACTURE 
By the Bureau of Agricultural Economics, United States Department of Agriculture, Washington. 


September 10, 1926. 


Revised acreage and revised forecast of production for 1926, based on the condition as reported for 


September 1. 


Yield per Acre—— Production 
Acreage Indicated Forecast 
1925 1926 Aug. 1, Sept. 1, Aug. 1, Sept. 1, 
Preliminary Revised 1925 1926 1926 1925 1926 1926 
Acres Acres Acres Tons Tons Tons Tons Tons Tons 

IIE seciinsiernicitinnnie 18,400 10,300 10,300 3.0 4.2 2.8 55,200 43,300 28,800 
OO, 30,000 32,100 32,100 6.0 7.0 7.1 180,000 224,700 227,900 
3,000 1,800 1,800 8.5 8.6 25,500 15,500 13,900 
IID tirsccclicuchanphabensi 19,000 11,400 11,400 5.3 3.5 2.6 100,700 39,900 29,600 
6,800 3,740 3,740 3.8 3.7 3.8 25,800 13,800 14,200 
72,000 50,400 50,400 4.5 4.8 3.8 324,000 241,900 191,500 
TL Ce 3,700 2,780 2,780 3.7 4.3 3.9 13,700 12,000 10,800 
OCA 8,200 4,920 4,920 4.0 3.4 3.4 32,800 16,700 16,700 
49,800 24,900 33,000 5.0 3.6 2.3 249,000 89,600 75,900 
I os dsianclcctpatandiaieitet 2,600 2,440 2,440 6.8 4.0 4.4 17,700 9,800 10,700 
EET Oe 31,000 20,150 20,150 3.5 3.3 2.8 108,500 66,500 56,400 
32,000 29,400 30,000 6.0 4.7 3.9 192,000 138,200 117,000 
| Ee: 13,100 9,170 9,170 6.8 6.7 6.7 89,100 61,400 61,400 
13,000 10,790 10,790 6.0 49 49 78,000 52,900 52,900 
PORREVIVORIR  ...2..00s0s0v0r0s00 4,500 3,240 3,240 5.4 3.9 3.6 24,300 12,600 11,700 
12,000 7,200 7,200 2.0 3.9 3.8 24,000 28,100 27,400 
7,000 2,450 2,450 18.0 7.6 5.1 126,000 18,600 12,500 
12,300 4,670 4,670 3.5 2.4 2.1 43,000 11,200 - 9,800 
ee Te 4,000 2,400 2,400 5.0 3.0 2.6 20,000 7,200 6,200 

ee 342,400 234,250 242,950 5.1 4.7 4.0 1,729,300 1,103,900 975,300 
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SOUTHERN SERVICE 


STANDS THE STRAIN 
BETTER THAN EVER 


Ov® new factory in the GIBBS INDUSTRIAL CENTER enables 
s to give our customers the best Can Service in our sales territory. 

Our huge manufacturing facilities, enormous storage space and shipping 

conveniences, that are unequalled, provide many SOUTHERN CAN 

users with overnight service. 

Cars are delivered to the main lines of the B. & O. and Pennsylvania 

Railroads and are then routed direct to their destinations without losing 

valuable time in Baltimore freight yards. 

SOUTHERN SERVICE has always stood any strain to which it has 

been subjected. 


SOUTHERN CAN COMPANY 


GIBBS INDUSTRIAL BUILDING 
3500 East Biddle Street, BALTIMORE, MARYLAND 


When you buy quality, you are investing; 
When you buy cheapness, you are spending. 


Why Not Eliminate 


the chief cause ofswells and flat sours by the useof 


Cleaner and Cleanser” 


BALTIMORE, MD. 


which insures a safe, superior, distinctive and 
economical sanitary cleanliness. Order from 
your supply house. 


STEAM AND MILL SUPPLIES PIPE FITTERS—BOILER MAKERS 

delivery and short haul. MACHINISTS | 

The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. HEATING, VENTILATING : PLAZA 6498-6499 5 


SEEDS 


When you think of Seeds, think of Landreth, either for spot or 
future. Weare the oldest Seed House in America, this being our 
142nd year. If we had not given good seeds, good attention to 
business, and tair prices, we could not have existed so long. 
Write us for prices on any variety, in any quantity, at any time. 


D. LANDRETH SEED COMPANY 


Established 1784 BRISTOL, PA. 
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NOT ALL FERTILIZER FREIGHT RATES 
REDUCED 


HE National Fertilizer Association, in the Sep- 

j tember issue of its official publication, “The Fer- 

tilizer Review,” takes exception to the accuracy 

of the widely-heralded story of “widespread downward 

revision” in freight rates on fertilizer in all Southern 

States east of the Mississippi River, effective by order 

of the Interstate Commerce Commission on January 
1, 

The association declares that a casual perusal of 
the preface of the 55-page decision might lead a layman 
in tariff matters to believe that wholesale reductions 
had been ordered, but a careful study of the new rates 
shows that neither the fertilizer industry nor the farm- 
ers should expect general decreases in freight rates 
under this order. 

In the State of Alabama the Commission’s order 
will cause a material advance in the rates; in South 
Carolina and Georgia, if the order of the Interstate 
Commerce Commission is observed by State Commis- 
sions, there will be advances in the single-line rates 
with some reductions for the joint-line hauls. If the 
Interstate Commission’s order is applied to rates in the 
States of Mississippi, Louisiana, Tennessee and Florida, 
it will effect advances over existing rates. The State 
Commissions of those States have not as yet announced 
what their action will be respecting the order of the 
Interstate body. 

However, should the North Carolina Commission 
adopt the Interstate Commission’s new scale, it will 
cause considerable reductions under existing rates in 
that State. 

A study of the Commission’s decision as it affects 
interstate rates indicates that the rates reduced will be 
offset by rates that are advanced; therefore, consider- 
ing the Southern territory as a whole no advantage in 
interstate rates is secured by shippers or receivers of 
fertilizers. 

The Commission’s decision authorizes the Norfolk 
Southern Railroad to charge rates 10 per cent higher 
than rates applicable over other standard lines, and it 
allows certain so-called short and weak lines rates 50 
cents per ton higher than the scale of the standard 
lines. The Atlanta, Birmingham and Atlantic Railway 
is included in this list of weak lines. This differential 
in favor of short lines will cause increases for single 
lines and generally reductions for joint hauls. 

The carload minimum is advanced to 40,000 
pounds. The present minimum is generally 30,000 
pounds, while in Alabama the minimum is 40,000 
pounds and in Florida the rates apply to any quantity. 

Some benefit to the shippers and users of fertilizer 
may result from the new basis for figuring distances 
contained in the order. However, actual reductions in 
rates by reason of this change are problematical. 

The decision affects rates in the most important 
fertilizer-consuming territory in the United States, and 
in the preface of its decision the commission finds “that 
in view of the charateristics of this traffic it is reason- 
ably entitled to a relatively low basis of rates.” 

Neither the fertilizer industry nor the farmers 
should expect general decreases in freight rates begin- 
ning January 1, 1927. On the contrary, in a considerable 
portion of Southern territory, material increases must 
be expected. Farmers should not expect a decrease in 
their fertilizer bills based on the announced “wide- 
spread downward revision” of freight rates. They can- 
not eventuate in the circumstances as outlined above. 
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WHAT IS “NORMAL” 


not has been used for years without question ; 

but here of late some inquisitive souls have been 
trying to pick flaws in it, and to pin it down to some- 
thing definite. 


Here is the way the Editor of the daily American 
Metal Market, New York, answered it recently: 


NORMALS AND AVERAGES 


“It is a common practice to speak of business conditions in 
general, or of some item in particular, being above or below 
‘normal.’ Much less frequently, but usually with good reason, 
there is criticism of this free use of the word. 

After all, what is ‘normal?’ It is important that we should 
have a precise and comprehensive conception, when the term is 
used so often. A little thinking on the subject is very beneficial 
for quite apart from its helping us to understand the direct 
meaning of the word itself, it helps to clarify and indeed to 
broaden our views of the business or economic subjects that 
invoke the use of the word. 

By its derivation the word ‘normal’ is 
comes from a Latin word meaning ‘rule’. Normal, then, would 
be according to rule. Obviously that gets us nowhere. A line 
perpendicular to a plane is sometimes called a normal, thus ex- 
cluding an infinite number of other lines which would not be per- 
pendicular. In business developments, on the other hand, we 
can exclude nothing, for everything that occurs has had a cause 
and all causes proceed according to rule. 

We may dismiss the foolish use that some men make of the 
word, when they pick out virtually the best possible conditions 
or circumstances and consider them normal, all their departures 
from normal being below, none above. To them there is no con- 
nection between ‘normal’ and ‘average.’ 

Proceeding to the consideration of ‘normal’ as reasonably 
used, it is easy to go deep enough into the matter to see that, 
perhaps unconsciously, we are differentiating, in the multiplic- 
ity of causes that produce what occurs, between those influences 
which seem temporary or likely to disappear and those that are 
deep seated and less likely to change. We simply must accept 
this view or give up the word ‘normal’ entirely, and all the con- 
ceptions we associate with it, for strictly speaking it would have 
to be taken that everything that occurs or results is normal, 
being necessarily the product of circumstances. 

To illustrate, assume that this country is engaged year by 
year in consuming 36,000,000 net tons of finished rolled steel 
each year, which as a matter of fact is about the pace of the 
past 20 moths. That is 3,000,000 net tons a month, on an aver- 
age. Assume that the weather has a certain influence. In June 
the consumption may be 3,300,000 tons and in December 2,700,000 
tons. Then one may say of June that consumption is obnormally 
high and of December that consumption is abnormally low. In 
each case there is a temporary influence, the consumption being 
abnormal but not unnatural. Or a combination of circumstances 
may bring so many buyers into the market one month that the 
purchases are 3,400,000 tons, while in another month the pur- 
chases are 2,600,000 tons. Both may be called abnormal, tem- 
porary influences taking the course of affairs out of the line indi- 
cated by the deeper and more permanent influence, that of the 
country being engaged in consuming, and necessarily buying, a 
total of 36,000,000 net tons in each year. 

In such a case as that just considered, the conception of 
normal is related to or based upon an average, but we simply 
assumed that. The deeper and stronger conditions change also, 
whereby a rate of 36,000,000 net tons a year would not continue 
indefinitely. One cannot count upon it at all, he can count only 
on what he has seen, what has already occurred. The average 
itself will change, and when it does we know that some deeper, 
stronger and more permanent change has occurred or is occur- 
ring. Those changes are correspondingly more important, more 


worth while to recognize, for we are going to feel their effects 
all the longer.” 


THE MAINE SARDINE SITUATION 


Eastport, Me., Sept. 9, 1926 
HIS will confirm our night letter reading as 
follows: 

“To render better service and for other 
reasons explained in this circular, we are making slight 
change in selling policy. Effective immediately prices 
of sardines will be twenty-five cents per case higher 


i HIS term as applied to crops or business or what 


quite simple. It 
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PEA 


Sinclair-Scott Company 


Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


GRADERS 


Manufactured and Sold by 


Baltimore, Maryland. 


Write 


Not A Pea On The Floor When Operating 
The Hansen Sanitary Conveyor Boot 


No pan necessary to catch spilled or crushed peas. The 
special patented features of the Hansen Boot make it 
possible to handle peas at an enormous capacity without 
cutting or spilling any peas whatever. ‘ 


Peas cost money! Why run them into the sewer when 
they can be put into the can? 


Ask any canner who has ever used the Hansen Conveyor Boot. 


us for a list of users in your community. 


Place your order now and take advantage of pre-season discounts. 


MANUFACTURERS OF THE FOLLOWING 
HANSEN MASTER-BUILT MACHINERY 


Sanitary Can Washer Fruit and Vegetable Filler 
Corn Cooker Filler Gallon Pea Filler 
Pea and Bean Filler Automatic Kraut Machine 


Four Roller Beet Topper 


Hansen Canning Machinery Corp. 
Cedarburg, Wisconsin, U. S. A. 
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than list on all orders specifying any particular brand. 
Stop. No change in prices on orders specifying no par- 
ticular brand. Stop. Full standard quality guaran- 
teed regardless of brand.” 


MAINE CO-OPERATIVE SARDINE CO. 


The Maine Co-Operative Sardine Company has ad- 
dressed itself diligently to the task of improving the 
quality of its product. The success which we have 
attained along these lines has been attested by health 
officials of the United States Government, by health 
authorities of the State of Maine, by wholesalers and 
retailers all over the whole country, and most important 
of all, by the consumers themselves. We are proud 
of the record we have made, and we take particular 
pride in the fact that every shipment of sardines made 
by this Company, regardless of the brand under which 
it is packed, can be handled by the most fastidious trade 
and sold to the most discriminating housewife. 

We are acting as a centralized selling agency for 
quite a large number of Maine sardine packers. As 
you know, it has been our policy to offer the output of 
all of these factories at the same scale of prices. It 
is our desire to keep our stocks moving out steadily and 
proportionately from each of the various members 
who make up this co-operative enterprise. We have 
found that, prices being equal, there is some inclination 
on the part of the trade to demand heavy shipments of 
certain brands, which results in a correspondingly 
sluggish movement of other brands. We can quite 
realize that in years gone by there has without doubt 
been a differentiation in the quality of some brands as 
distinguished from others, and that under the old con- 
ditions, jobbers were undoubtedly justified in insisting 
on certain brands in order to be assured of receiving 
satisfactory quality. Now, however, owing to the high 
standardization of excellence which has been attained 
under the administration of this Company, this reason 
no longer exists, and jobbers can now be assured that 
all of our shipments will be of excellent quality re- 
gardless of the brand. We have had this plan in mind 
for quite some time, but have actually delayed its 
adoption for almost two years in order to allow suf- 
ficient time to entirely satisfy ourselves that we had 
actually accomplished a high standardization of quality. 
Under the adoption of this new policy, we can guarantee 
that all of our shipments will measure up to a high 
standard of excellence, and at the same time it will en- 
able us to move out our stocks of goods with equal 
regularity from the several factories which constitute 
this Company. 


Maine Co-Operative Sardine Company 


Eastport, Me., Sept. 9, 1926. 
To Our Brokers: 


To overcome this condition, we have decided to in- 
augurate the above mentioned policy, and effective im- 
mediately, prices on all orders where brands are 
specified will be 25c per case higher than on orders 
where brands are not specified. In other words, we are 
really allowing the buyer a discount of 25c per case for 
according us the privilege of shipping some brand of 
our own selection. Whether brands are specified or not, 
the quality of the goods shipped will in either instance 
be fully up to the high degree of excellence which the 
Maine Co-Operative Sardine Company has established 
in the sardine business during the past two years. 

The result of this new policy will be that better 
service can be rendered and shipments can be expedited 
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for the reason that all orders can be placed with fac- 
tories which are ready at the desired moment to make 
shipment of the required grade of goods. Heretofore 
some shipments have been unduly delayed from some 
factories, which were crowded with orders, and under 
this new policy the trade will be largely relieved of the 
annoying inconvenience occasioned by such delays. 

In conclusion, we might add that there is every 
prospect that the pack of sardines for 1926 will be con- 
siderably less than that of last year or the year before, 
and higher prices in the near future should not be un- 
expected. 

We enclose herewith a corrected price list, show- 
ing the differential in prices as per the above announce- 
ment. 

With kindest regards, we are 

Yours very truly, 
MAINE CO-OPERATIVE SARDINE CO. 


Lon P. Flannigan. 
Price List Effective September 8th, 1926 


We offer, subject to our confirmation, for prompt 


shipment, Standard Maine Sardines at the following 
prices: 


Our’ Buyer’s 
Option Option 
as to as to 
Brand Brand 
$5.15 $5.40 
4.15 4.40 
Key 14, Mustard Cartom 5.00 5.25 
Key 14 Mustard Decorated .................. 4.50 4.75 
Key 34, Mustard Carton ....................c00008 4.40 4.65 
Key 34, Mustard Decorated ..................... 4.05 4.30 
Keyless 34, Mustard Carton .................... 4.10 4.35 
Keyless 34, Mustard Decorated ............. 3.75 4.00 
Keyless 34, Mustard Plain ..................... 3.75 4.00 
Key 14 Tomato Carton ..................s0cse00 5.00 5.25 
Key 14, Tomato Decorated 4.50 4.75 

Fancy or Special Grades 

Key 14, packed in olive oil, Norwegian 
Key 14 Smoked, carton 5.25 5.50 
Key 14 Smoked, wrapped and labeled.... 5.50 5.75 


The above prices are f. 0. b. Eastport district rate 
of freight, for prompt shipment; terms, 114 per cent 


discount for cash within ten days, draft against B/L 
or delivery order. 


SHRIMP CONDITIONS IN AND AROUND HOUMA 
AND BERLICK, LA. 


S you may perhaps have read in the papers this 
A section of the country was visited by a tropical 
hurricane on August 25th. This is the shrimp 

and oyster packing section of Louisiana. 

I found this hurricane has delayed and upset the 
canners of this section, but I am sure that everything 
will work out all right. 

Notwithstanding this hurricane occurred on the 
25th of last month, about two weeks ago, only Wednes- 
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Boost Canned Foods Week. 


ROGERS BROS. SEED CO. 


Breeders & Growers 
Canners, Varieties 
Peas - Beans - Corn 

CHICAGO, ILL. 


A Tells 


E 8S enti al 8 Reg. com Mark . Found 
Foundation Stocks > 
for Critical Selections 


In 
_— Intense Breeding R O Gc E R S 


Expert Supervision 


CORN MIXING SYSTEM 


CIRCLE HOIST AND CRATE 


CONTINUOUS COOKER 


BERLIN CHAPMAN 


MACHINERY 


COMPLETE EQUIPMENT FOR ANY 

CANNING PLANT AND COMPETENT 

ENGINEERS TO LAY IT OUT AND 
INSTALL IT. 


bd 
Tomato soakinc Tank Berlin-Chapman Company Berlin, Wis. 
Tri-States Salesman:—H. R. Harding, 2827 Winchester St., Baltimore, Md. PEA ELEVATOR 
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day of this week, when I visited this section, they were 
sending out their boats after shrimp and, of course, it 
was problematical as to what the catch would be. 
None of our customers suffered any very severe 
losses, but the season is delayed, and as stated before, 
it is problematical as to just what the catch will be for 
the time being, although things should right them- 
selves later on. W. J. GEARY. 


WISE ADVICE FOR THE WHOLESALERS 
(And Equally Good for Canners) 


By Dana T. Ackerly, Counsel The National Wholesale 
Grocers’ Association of the United States 


(And we reprint it here because it can and should be 
applied by every canner in the business.—Editor.) 


Excluding these two possible objects, price con- 
trol and interference with channels of trade, which 
economic law itself, irrespective of the statutes and the 
human factor foredoom to failure, National Wholesale 
Grocers’ Association will undertake for its members 
and non-members every helpful and decent co-operative 
activity that any one in the trade may reasonably pro- 
pose. The record of your Executive Committee and 
your numerous other committees for twenty years is 
proof. It has always seemed to me that the officials 
and committeemen chosen yearly from the wholesale 
grocery trade to manage your Association affairs, in 
deciding what the organization should undertake and 
what it should reject for business or economic reasons, 
has displayed an uncommon amount of common sens¢é 
in distinguishing sham from reality. 


Ten years ago this month, there appeared at your 
meeting in Boston, John Corn, a fictitious wholesale 
grocer, who had the courage of his convictions. I en- 
ccuntered him today. Like the rest of you, he has 
been storm-tossed. He is weather-beaten by the trade 
winds and finds navigation never more tempestuous 
than now, among the conflicting cross currents that 
infest the trade seas. But, with characteristic cour- 
age, he has already charted a sure course for the future. 
His thought runs somewhat as follows: 


“1.—I will not conduct my business at a loss 
this year in the faint hope that I may increase 
volume or good will and recoup next year. 


“2.—I will not guess about my expenses, I 
will know my cost of doing business. I will keep 
my percentage of expenses in every department 
at a minimum, but without false economy. 

“3.—I cannot hope to sell more at wholesale 
than the total volume of sales of my retail custo- 
mers; therefore, I will endeavor to co-operate 
more intelligently and sympathetically with them 
and to take a greater interest in helping them to 
meet their problems and constantly tu improve 
their sales methods and their efficiency. 


“4.—I will be a member of the National 
Wholesale Grocers’ Association to save myself the 
expense of following individual State and Federal 
legislation and other trade affairs that directly 
affect me and the income from my business, and to 
save myself the expense of attempting to do single- 
handed what is now done for me and for the trade 
through the committees of that organization on 
statistics, contracts, sales promotion, canned foods 
advertising, discounts for cash and seventeen or 
more other co-operative activities. 
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“5.—I will not except the benefits without 
contributing dues and at least a little of my own 
time and thought toward the organization’s con- 
tinued success. 


“6.—I myself will manage my own business. 
I will not ask the Association nor permit my com- 
petitors to do that for me. 


“7. —I have two dependable assets: brains and 
the capital invested in my business. If I find I 
cannot continue with profit and success and honor 
in this industry, then I will have the courage and 
vision to see that and to get out promptly, upon 
my own terms rather than those of my creditors 
or my competitors. Noah didn’t need shelter until 
it rained, but he built the Ark while his feet were 
still dry. 


“*8.—I will invest my brains and my capital in 
some other field where the returns will be com- 
mensurate with the investment and the effort, but, 
in considering this step, I shall not forget that the 
business man in other fields has his problems, his 
risks and his losses. That is business the world 
over. The only business men who have a dead cer- 
tainty are the morticians—sometimes called un- 
dertakers.” 


There has been no small amount of loose thinking 
and ridiculous speculation about the future of the 
wholesale grocer and the jobber in other lines. I am 
sure you will agree with me that wholesalers who talk 
and act and think as John Corn does -will be with us 
for some time to come. 


MARKET IN INDIA FOR CANNED AND BOTTLED 
PROVISIONS 
REPORT has recently been received from Amer- 
A ican Consul Julius G. Lay at Calcutta, India, 
stating that imports into India of canned and 
bottled provisions have more than trebled in the past 
three years, and there is no reason to believe that the 
market is over-supplied. The growing popularity for 
canned foods in other countries of the world is begin- 
ning to have its effect upon India, and a continued con- 
sumption of such food is looked for. The market in 
India is at present limited to European, Anglo-India 
and wealthier classes of natives, whose total numbers 
probably do not exceed one million. The great mass 
of the population of India is too poor to be able to pur- 
chase imported canned foods. 

American exporters of canned an] bottled provi- 
sions contribute a large portion toward the total im- 
ports. The bulk of the American business is done by 
three or four American exporting companies, and many 
of the largest manufacturers or packers of canned 
fruits, vegetables, fish and other products are not rep- 
resented in the India market. It is believed that the 
market could be developed to a considerable extent. 

The following figures taken from the Government 
reports of the Sea Borne Trade of British India show 
the value of imports of canned and bottled provisions 
for 1925-26: 


$369,686 
999,436 

$6,963,796 


The following figures of the imports of canned and 
bottled provisions by countries are also of interest. The 
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High Speed Automatic Strip Feed Presses 


These machines are liberally proportioned and 
accurately built, insuring long life. When used 
for the production of sanitary cans they are 
sometimes arranged with curler and stacker and 
the ends are then ready for the compound apply- 
ing machine. 

We build complete lines of Automatic Can 
Making Machinery. High Speed lines for large 
production — Semi-Automatic lines— Hand and 
Foot operated equipment. 


BLISS MACHINERY 


E. W. BLISS CO., BROOKLYN, N. Y., U.S. A. 


Factories: Brooklyn, N. Y. Hastings, Mich. Salem,O. Cleveland, O. 


Sales Offices: Detroit Cleveland Chicago Pittsburgh Philadelphia 
Cincinnati New Haven Rochester 


Foreign Factories and Offices: London, Eng. Turin, Italy Paris, France 


Patented 


No. 454 


QUALITY IN THE SEED 


IS NECESSARY 


FOR QUALITY IN THE CAN 


We grow only quality seed. Our satisfied customers are our best reference. 
We stand on our record. 


Canners’ Varieties of Seed Peas Exclusively. 


GALLATIN VALLEY SEED CO. 


BOZEMAN, MONTANA 


MORRAL BROTHERS 


MORRAL, OHIO 
Manufacturers of 


THE MORRAL CORN HUSKER 
Either single or double 


THE MORRAL CORN CUTTER 
Either single or double cut 


THE MORRAL LABELING MACHINE 


and other machinery 


It will pay you to write at once for our prices PATENTED 
PATENTED and further porticulars. 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGS FDRY & MCH. CO., Ltd., Hamilton, Ontario, Sole Agents for Canada 


Site. 
NW? 
1 
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figures for the fiscal year 1925-26 by countries have 
not yet been published: 


British $1,804,063 
1,463,161 
662,464 
184,817 
61,655 
18,260 
390,490 

$5,257,307 


The import duty on canned and bottled provisions 
according to the India Tariff Schedule is 15 per cent ad 
valorem. 

Imports of canned and bottled provisions are gen- 
erally divided into three classes: fruits, fish and _ all 
others. Among canned fruits are listed apricots, cher- 
ries, maraschino cherries, fruit salad, grape fruit, 
plums, loganberries, peaches, pears, pineapples, rasp- 
berries and strawberries. The most important among 
fish are sardines, salmon and herring. In connection 
with the market for fish in India, importers and ex- 
porters may be interested to know that there is still 
considerable opposition by the consumer against pur- 
chasing canned fish because many are under the im- 
pression that canned fish spoils more rapidly than most 
canned foods, especially in hot weather. Extensive 
advertising may overcome this opposition. 

There are no Official statistics available showing 
the importation of canned vegetables into India during 
recent years, and their sale is not as large as that of 
canned fruits and fish, because fresh vegetables are 
available throughout the year at lower prices than 
canned vegetables, the only exception being asparagus, 
corn and sauerkraut. Canned asparagus is extremely 
popular among the European population, and is served 
in the hotels, restaurants, and homes as a salad, prob- 
ably more than all other kinds of salads combined. 
The next best selling vegetable is probably green peas, 
followed by tomatoes and string beans. 

There is a big market among the European popu- 
lation in India for jams and jellies of all kinds, as well 
as for olives and canned meats. 


FOREIGN TRADE OPPORTUNITIES 
AVAILABLE THIS WEEK 


Purchase or 
Commodities T.O.No. City and Country. Agency 
Salmon and sardines 22,007 Antofagasta, Chile 
Purchase and Agency 
Canned goods, dried 
fruit, canned fish...22,010 Habana, Cuba 
Dried fruit, canned 
fruit, canned vege- 


Agency 


Seer 22,009 Stockholm, Sweden 
Agency 
22,077 Hamburg, Germany 
Purchase 
California dried fruit, 
apple cores, apple 
22,011 Berlin,Germany Agency 
22,080 Hamburg, Germany 
Purchase 
Salmon, sardines....... 22,007 Antofagasta, Chile 
Purchase and Agency 
Canned fish, canned 
goods, dried fruit..22,010 Habana, Cuba Agency 
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Mr. Arthur I. Judge, 


September 20, 1926 


HAVE A DRINK WITH “BOB” 
Baltimore, Md., Sept. 9th, 1926. 


107 S. Frederick St., 
City. 
Dear Mr. Judge: 


The Mavis Bottling Company, of Baltimore, started 
operations several days ago in the manufacture of what 
we claim to be the most delicious drink as a thirst and 
hunger satisfier that has ever been offered the people of 
Baltimore. Like many other things for which Balti- 
more is famous, the “Mavis Chocolate Drink’”’ was first 
produced in Baltimore. 

The Mavis drink consists of pure chocolate, Cali- 
fornia Clover honey, milk and sugar and the purity of 
this drink has been endorsed by eminent chemists, bac- 
teriologists and physicians. 

We ask that you accept with our compliments the 
carton of “Mavis Chocolate Drink” that is being sent 
by mail, because we know that it is a great drink and 
we want you to. become acquainted with Baltimore’s 
latest creation. 

With very kind wishes, we remain, 

Most respectfully yours, 
MAVIS BOTTLING CO., of Baltimore. 


R. A. Sindall, President. 


PRUNE PRODUCTS INVESTIGATIONS 


HE Fruit Products Laboratory at the University 

I of California has recently undertaken an exten- 

sive investigation of new and improved methods 

of packing, processing and utilizing prunes. The inves- 

tigation is being conducted with funds made available 

to the University by a research fellowship endowed by 
the California Prune and Apricot Growers. 

E. Mrak, a graduate of the College of Agriculture, 
has been appointed to conduct the work under the gen- 
eral direction of W. V. Cruess, Associate Professor of 
Fruit Products. The experiments are being conducted 
at the University and in commercial canneries and 
packing plants. 

Of particular interest to canners are the experi- 
ments under way upon new methods of preparing 
prunes for canning and upon the processing of canned 
prunes. The canning of prunes is a means not only of 
expanding the market for prunes, but also of providing 
the public with a more convenient product and the can- 
ners with an additional article for canning during the 
otherwise idle season. 

Mr. Mrak is also studying the utilization of prunes 
in other basic food products, such as ice cream, the 
baking industry, etc. 


SAN-I-SAL VERSUS PINE-0O-SAL 
By C. E. Richardson 


HE Commissioner of Patents has authorized the 
dismissal of a suit brought by the San-I-Sal Lab- 
oratories, Inc., against the Pine-O-Sal Chemical 

Company for the cancellation of the trade-mark “Pine- 
O-Sal” for bath salts, very properly holding that the 
two marks are not deceptively similar in sound nor con- 
fusingly similar in appearance, although both names 
are applied to the same commodity. Incidentally, a rul- 
ing was made, in the same case, that a petition for 
cancellation should not be dismissed unless it is clear 
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High Speed Automatic Sanitary Can Closing Machine 


AMSCO-SIX is establishing new production and economy records in 
packing house operation, this season. 


The Max Ams Machine Company 
101 Park Avenue New York City 
Branches: Chicago and London 


Pioneer Builders of Sanitary Can Making Machinery 
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that no testimony can be offered which will be of as- 
sistance in determining the question in issue. 


This reminds me to recommend that users of trade- 
marks which are not yet registered should take prompt 
steps to protect themselves and their trade-marks. Of 
course, they are protected by common law; but it costs 
more to exercise their common-law prerogatives than 
it does to register a trade-mark. An incident illustrat- 
ing this point has recently occurred in my practice. A 
trade-mark was registered this week, which had been in 
use by my client continuously for seventeen years. Of 
course, he can have the registration canceled; but it 
will take a little time, during which he will have lost 
some prestige, and it will cost him over a hundred dol- 
lars. Prior registration would have cost only forty- 
five dollars, and would have obviated a good deal of 
expense now incurred by both parties, for the registra- 
tion would have warned the public that the name had 
been appropriated. Even after securing this cancella- 
tion, he may have future occasions to repeat the experi- 
ence with other infringers equally ignorant of his 


priority rights. 


50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 
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INDIANA TESTS ANSWER LIME QUESTIONS 


Liming Doesn’t Take Place of Fertilizer—Fine Lime- 
stone Found Most Profitable. 


IELD experiments conducted by the Indiana Ex- 

Fk periment Station bring out some interesting re- 

results which are cited as answers to the ques- 

tion, Is 500 pounds of hydrated lime on each grain crop 
equal to two tons of ground limestone? 

“It is not, and farmers who depend upon that small 
an application of lime will be disappointed,” says Prof. 
S. D. Connor, of Purdue University. 

“These tests indicate that the value of lime and 
limestone is in proportion to their neutralizing value. 
Seventy-four pounds of hydrated lime are equal to 100 
pounds of fine ground limestone, no more, no less.” 

“Tf clover fails, put on about two tons per acre of 
pulverized limestone (for Indiana conditions), and in 
six or eight years repeat the application.” “Use plenty 
of manure and fertilizer in addition, because lime does 
not take the place of fertilizer. In fact, on these two 
experiment fields, fertilizer has given greater profit on 
limed than on unlimed land, and the yields with lime 
alone without any fertilizer or manure are very small,” 
Professor Connor states. 


ROTATION FAILS TO MAINTAIN NITROGEN 


IGHT consecutive crops of rye, followed by cow 
E, peas, and both turned under, have failed to main- 
tain the nitrogen content of the surface soil in. 

tests conducted by the Missouri Experiment Station. 
Nor has any other system of crop rotation, both with 
and without cover crops and legumes, accomplished the 


fine feathers. 


the want 


“The label is so See the contents must be good” 


Fine feathers do = make fine birds but — fine birds should try to ae 


Then every week will be “Canned Foods Week !”’ 


LET US BE YOUR LABEL COUNSELORS! 


~ CONSULT OUR TRADE MARK BUREAU” 
Trade marks and brand names have substantial property value 


Have your label up to the quality of your 


and no brand should be adopted without investigation? 


We operate a Trade Mark Bureau for the benefit of our custom- 
It contains records of over 829,000 brand at a 


all registered brands. The service is free. 
The United States Printing Lithograph Company 


CINCINNATI 


| WAN Beech St. 
a 


Color Printing Headquarters 


BALTIMORE _ 
ae 439 Cross St. 


Ue: Gan 
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ZASTROW’S PROCESS ROOM EQUIPMENT 


Zastrow Hydraulic, Steam Impelled Improved Process Kettle or Process Crates, Standard 3,4& 


Retort 40°’ x 72’’ and oth 
Circle Crane, radius up to 18 ft. sizes. ee 5 tiers. Also Special Sizes 


MADE BY 


ZASTROW MACHINE CO., Inc. 


Foot of Thames St., 
BALTIMORE, MD. 


Steam Boxes 


THAT FAMOUS 
DEL MONTE BRAND 


@ Del Monte is a brand which owes its unusual popularity partly to a 
thorough advertising and selling program and partly to the excellence 
of the product. 


@ The latter reason, however, is predominant in their success, as of 
course all repeat business depends upon excellency of product. 


@ Pfaudler equipment is used extensively in the manufacture of the Del 


Monte brand. 


Send for Canning Catalogs 
Pfaudler Glass Lined Rectangular Vats used in the sy H E P F A U D L E R c O M P A N Y 


San Francisco, Sacramento and San Jose Plants of 
the California Packing Corporation. Canning Division ROCHESTER, N. Y. 


Tomato Cookers 
Pre-heaters 


Brine Tanks 
Vacuum Pans 
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much-desired result of maintaining or increasing the 
nitrogen content of the top foot of soil. From these 


tests agronomists conclude that it is probably more - 


practicable, and more important, to provide a large “re- 
volving fund” of available nitrogen (with the accom- 
panying decaying organic matter) from crop residues, 
manures and green manures than to try to maintain 
a high total nitrogen level. 


SEES GREAT GROWTH FOR CORPUS CHRISTI, 
TEXAS 

W. WOLDERT, owner of a large canning factory 

J in Tyler, who is spending his vacation in Corpus 

© Christi, declares that this South Texas Gulf 

Coastal city is in the very midst of the greatest period 

of growth and development in its entire history and 

predicts that it will have a population of between fifty 
and seventy-five thousand within the next five years. 

Conditions in Corpus Christi make the city an ideal 
location for a canning factory and the low gas and 
water rates which are in effect are a special induce- 
ment, according to Mr. Woldert, who is at present lim- 
iting his factory to the canning of blackberries, peaches 
and tomatoes; but does a large business in shelled pe- 
cans also, shipping several car loads to New York and 
Eastern markets each year. 

Mr. Woldert was especially interested in the build- 
ing and construction program which is now under way 
in Corpus Christi, and was astonished to find that over 
one and one-half million dollars’ worth of building per- 
mits had been issued during the first eight months of 
this year. This is the first time that he had visited 
Corpus Christi in five years, and he stated that if the 
present rate of construction were kept, the building 
permits would reach far in advance of two million dol- 
lars by the end of this year. 

He attributes this great period of growth and de- 
velopment to the coming of deep water and the soon to 
be opened five-million-dollar Federal deep water harbor. 
He stated that Corpus Christi was a natural distribut- 
ing point and that the opening of the port would be of 
vast benefit to North and Central Texas. 


CALIFORNIA CANNERIES CO. EXTENDING 


XTENSIVE improvements have been completed 
E, by the California Canneries Company at their 

plant on Mariposa and Minnesota streets, San 
Francisco, as well as the leasing of additional ground 
space, with the old improvements being used as ware- 
houses and garages. 

The plant now extends from Mariposa to a point 
half way between Eighteenth and Nineteenth streets, 
along Minnesota. Chief among the new improvements 
are the warehouses and children’s playroom and in- 
firmary at the corner of Minnesota and Eighteenth 
streets. 


A fenced playground with two nurses in attend- 
ance has also been provided and, since most of the 
fruit packers are women, this innovation has made 
the securing of competent help much easier than in 
former years. Mothers can bring their youngsters 
to work with them, knowing they will be well cared 
for during the working day. 


Further. improvements are contemplated for the 
playground within a short time. The ground for the 
improvements was leased from the Santa Fe Railroad. 
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At Mariposa and Minnesota streets are buildings 
formerly occupied by Mangrum & Otter, which have 
been taken over by the California Canneries Company 
for extra storehouse space and garages. 

Officers of the company are Fred W. Jacobs, presi- 
dent; John L. Jacobs, vice-president and general man- 
ager; Robert D. Frey, domestic sales manager. 


CALIFORNIA AND ITALIAN TOMATOES 
Federalsburg, Md., Sept. 11, 1926 


HERE seems to be a great deal of stress now being 
[ placed upon the probable tomato pack of 1926 
from the State of California. They claim they 
will pack 2,500,000 cases against 1,800,000 in 1925, 
an increase of about 700,000 cases. We all know that 
a great many cases of California tomatoes are packed 
with ruree, which do not measure up with most Job- 
bers requirements. We also know that it takes many, 
many cases to supply their own coast trade. Then 
again, have you noticed California being awarded many 
Government contracts for 1926? Maybe they are not 
going to have such a large surplus after all. 

As to Italian tomato we only with to state that it 
does not come up to Delaware and Maryland in quality 
and outside of one or two Eastern cities it is not as 
yet used to any great extent. A curb should be put on 
these tomatoes, as to cost of landing them here, but as 
to their influence over 1926 prices on tomatoes we 
doubt if they will cut much figure. 

E. A. COBEY & CO. 


Adhesives for Food-Packers 


Your labels are not worth anything 
if they come off before they reach 
consumers. 


Thereis only one way to make sure 
your labels will stick. Use ARABOL 
labeling paste. Write for samples 
and information. 


THE ARABOL MFG. CO. 


New York: 110 East 42nd St. 


Baltimore: 1417 Thames St. 


Boston: 12 Commercial Wharf 
Philadelphia: 123 N. 5th St. 
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GOOD 
SEED PEA Peas That 


Please”’ 
STOCK 


takes exceptionally good seed pea stock to produce the kind of High Quality 
canned foods that keep everyone, down to the consumer, convinced that 
yours is a line worthy of their continued patronage. We have the kind of stock 
that matures evenly in the field, always uniform, and up to a standard that’s far 
above the average. We're always equipped to meet your requirements. 


NICHOLLS, NORTH, BUSE CO., MILWAUKEE, WISCONSIN 
EASTERN SALES AGENTS 


Brotherton-Kirk Seed Co. 


BOZEMAN, MONTANA 


Ss 


KIEFER WASHING EQUIPMENT 


As an aid to production and low cost operation, no 
plant can afford to be without these two units. 


The Kiefer ROTARY RINSER _ washes jars, bottles, 
tumblers before filling. Assures you of a clean package for 
your product. 


For cold or hot water rinsing, or hot water rinsing and 


steam sterilization. 
ROTARY RINSER 


The Kiefer SPRAY CONVEYOR Washes the 
containers after they are capped. Brings them to the 
labeler free from the product that has been splashed or 
spilled upon them—ready to display your product to 
the best advantage. 


SPRAY convaren: 
Write for our catalog of food product packaging equipment. 


THE KARL KIEFER MACHINE COMPANY 


Cincinnati, Ohio 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE---Large stock new and practically new 
Canning Machinery at bargain prices. Write for catalogue. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FOR SALE— 
4 1919 model ‘‘Peerless’? Huskers $75.00 each 
4 1919 model ‘‘Invincible’’ Huskers $45.00 each 
5 ‘‘Morral’’ Single Huskers $35.00 each 
1 Ayars Exhauster 
1 Hawkins Exhauster 
1 Lot Steam Engines 8 to 25 H. P. both Horizontal 
and Vertical 
3 40x 48 open kettles 
15 4 tier Process Kettle Crates 
1 No. 1, 2 and 3 ‘‘Burt’’ Labeler 
1 No. 10 ‘‘Burt’’ Labeler 
1 No. 1,2 and 3 ‘‘Knapp’’ Labeler 
250 ft. Roller Gravity Conveyor 
Canning Machinery Exchange, 
Third and Dillon Streets, 
Baltimore, Md. 


FOR SALE—Four Can Factory Water Testers made by 
Stevenson & Company. 
The United States Can Co., Cincinnati, Ohio. 


FOR SALE—2 Sprague Elevators for Cut Corn, used 
for conveying from Cutter to Silker or from Mixer to 
Cooker and Filler, standard length 10 feet. Used but one 
season andin good working condition. Price $75.00, f.o.b. 
factory. 

One 5x12 Steam American Deep Well Pumping 
Engine used but one season. Price $60.00, f.o.b. factory. 
Heart of Maine Packing Co., Lewiston, Maine. 


FOR SALE—625 New Pine Cases all made up. Made 
to contain 4 dozen No. leans. Price 15 cents each. 

3250 new Crates all made up. Made from high grade 
smooth lumber to contain 1 dozen No. 10 cans. Price 20 
cents each f.o.b., factory. 

Heart of Maine Packing Co., Lewiston, Me. 


For Sale—Factories 


FOR SALE—Desirable property in Pennsylvania, 
Cannery 110 ft. long, 52 ft. wide with 30x 38 ft. Peeling 
Room. Store property doing $50,000 business annually. 
Large dwelling, 12 rooms with running water. 45 acre farm 
of good soil. Shacks for help. This is all new, just built 
three years ago. All up to date equipment. Good reason 
for selling. Can be bought by a quick buyer for $15,000. 

Address F. C. Co., Felton, Pa., R. F. D. No. 2. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—An opportunity for capable man to become associ- 
ated in the capacity of salesman, with the fastest growing can manu- 
facturing Company in the United States. Territory offers innumber- 
able possibilities. Experience in this or allied industries preferable. 

Address Box B-1423 care of The Canning Trade. 


WANTED—Position as Assistant in Catsup Room. Experien- 
ced in Pulp examination; able to take charge. References. 
Address Box B-1424 care of The Canning Trade. 


Positions—Wa nted 


POSITION WANTED—Executive and Chemical Engineer with 
nine years Government experience on foods and nine years canning 
and vinegar work. Age 39, university graduate and married. Ex- 
cellent references as to character, ability and energy. Availab'e at 
once. 

Address Box B 1421 care of The Canning Trade. 


POSITION WANTED—Superintendent of 15 years experience 
in the canning business wants position in factory anywhere. Age 39. 
Very good packer of Peas and Tomatoes. Best of references. 
Address Box B-1426 care of The Canning Trade. 


POSITION WANTED—Catsnp and Preserves processor of 
twenty years experience desires a connection with a reliable company. 
Full particulars on application. 

Address Box B-1427 care of The Canning Trade. 


THE BOOK YOU NEED !! 


“A Complete Course in Canning.” 
5th Edition 386 Pages Price $10.00 
Published by THE CANNING TRADE. 


¢ 


—Since 1913— Reference: Equitable Trust Co., Baltimore 
CANNED FOODS BROKERS COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


. 200-202 E. Lombard St. at Calvert St., Baitimore, Md. 
e 
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VINER DRIVE 


PATENT APPLIED FOR 


High speed countershaft (513 RPM) for 
direct drive from tractor or motor. 


Constant speed drive to reel. 


ee 


Variable speed drive to beater cylinder 
only (Gear type). 


FACTORY 
NIAGARA FALLS, N. Y. 
WAREHOUSES 
Columbus, Wis. Baltimore, Md. 
Ogden, Utah Hamilton, Ont. 
AGENTS 


Leavitt & Eddington, Ogden, Utah 
A. K. Robins & Co. Inc., Baltimore, Md. 


Brown-Boggs Fdy & Mch. Co., Lt’d., Hamilton, 
Ont. 


CHISHOLM-RYDER COMPANY Inc. 


NIAGARA FALLS, N. Y. 


MARGLOBE 
TOMATO 


Actual size and shape. 


THE GREATEST CANNING TOMATO 
YET DEVELOPED. 


Prof. Pritchard (U. S. Dept. of Agr.) says: 
“The Marglobe fruits are smooth, globular, 
meaty, almost coreless, and deep scartet in color. 
They ripen uniformly, even around the stem, 
and resist cracking well, Moreover, they can 
be held for a considerable time without spotl- 
age.” 


It is a heavy yielder, over a long season—22 tons to 
the acre. Disease resistant. 


Notice: We planted this pure strain Marglobe and 
have a fine crop for seed purposes. If we can ship 
direct to you as soon as ready, we will give you the 
advantage in price. Orders for the seed filled in 
rotation. Better be early. The price is right and 
good tomato seed will be scarce next spring---and 
possibly very high in price. 


Write us. 
Sunni-Glo Gardens Inc. 
Boiling Springs, Pa. 


Highest Commercial References. 
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CAN PRICES 


KNOW WHERE YOU 
STAND 


1926 Prices 


The American Can Company announces the fol- 
lowing term contract prices, f.o.b. its factories, for 
standard sizes Sanitary Cans for the Central and East- 
ern parts of the United States, effective January 2 
1926. 


This is certainly not the time of year 
for guess-work. Even during the 
rush of your pack you must know 
your values, keep a close check on 
them from day to day, and keep 
them fully protected against possible 
loss by fire. 


— 


Not until your pack is actually ship- 
ped out can this responsibility be 
discharged. 


The time to make certain about your 
fire insurance is before a fire occurs. 
Your risk at this season is much too 
great to take chances with partial or 
inadequate protection. 


American Can Co. 


° 


Canners Exchange Subscribers 
at 
Warner Inter-Insurance Bureau 


For 
Special Lima Bean Rubbers 


have for eighteen years been provid- 
ing this complete protection at a cost 
far below the usual insurance com- 


pany premiums. 


for Pea Viners 


Write or wire for the additional pro- 
tection you need to cover your in- 
creased values. 


CES 


Write 


THE SCOTT VINER COMPANY 


| LANSING B. WARNER, INC. 
391 W. Spring St. Columbus, Ohio 


155 E. Superior Street 
CHICAGO, ILL. 
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Baltimore figures corrected by these Brokers: 


Canned Vegetables 
Balto 


ASPARAGUS*—(Calif.) 
White Mammoth, . 2% 
White Mam., Peeled, No. 
Green Mammoth, 


Green, Large, No. 2% 
White, Large, Peeled, No. 
White, Medium, 21 
Green, 2% 


White, "Mam. No. 
Tips, White, Small, No. 
Tips, Green, Mam., N 
Tips, Green, Small, 


BAKED BEANS} 


Plain, No. 
In Sauce, 13 


www: 


No. 2 


Stringless, Std. Cut Green, No.2 . 
Stringless, Std. Cut Green, ot 105. 
Stringless, Std. Who. Gr. No. 
Stringless, Std. Who. Gr. No. 10. &: 
Stringless, Std. Cut Wax, No. 2. 
Stringless, Std. Cut Wax, No.10. 4, 
Limas, Fancy Green, No. 2.1 
LLimas, Std. Green, No. 2 
Limas, Std. White & Gr., No. 2.1. 
Limas, Std. White & Gr., No. 106. 
lLimas, Soaked, No 2 
ted Kidney, Std No. 2.- 
Red Kidney, Std. No. 10 


Std. Sliced, No. 2.. 
Std. Sliced, No. 


Std. Diced; No. 


10... 


Std. Evergreen, No. 
Std. Evergreen, No. 2, 
Std. Shoepeg, No. 
Std. Shoepeg, No. 
Std. Shoepeg, No. 2.......-. 
ix. Std. Shoepeg, No.2, f.o.b. Co. . 
ancy Shoepeg, No. 2. f.0.b. Ca. 1. 


o. 2 
Std. No. 

Inx. Std. Crushed, No. 
Std. Crushed, No.2,f.o.b. Co. 


Standard, Split, 
Standard, Split, No. 10 
MIXED VEGETABLES}{ 
Standard, No. 2 
Standard, No. 10 . 


OKRA AND TOMATOES} 


Seconds, No. 2. 

Standard, No. 10 

J. Std. No. 4 Sieve 

1. J. Sifted, No. 3 Sieve, No. 1. 
. J. WOE. Sta., No. 2 Sieve, No. 1 

F ancy Petit Pois, No. 1 1.0 


Standard. No. 10 
Squash, No. 3.......-- 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. 


few may take less for a personal reason, but _—— prices represent the general market at this date. 
(t) Thos. J. Meehan & Co. (§) A. E. Kidwell & Co. 


1.00 
SPINACH 


Standard, No. 
Standard, No. 
Standard, No. 
Standard, No. 
SUCCOTASH}t{ 
Std. Green Corn, Green Limas.. 1.20 
(Triple) No. 2 (with Tomatoes). 1.20 
Std. (Green Corn, Dried Limas). 1.10 
SWEET POTATOES: 


Standard, NO. as 1.25 
TOMATOES}{ 

Fancy, No. 2, f.o.b. County......... 
Fancy, No. 3, f.o.b. County......... 
Fancy, No. 10,. f-0.b. County.... 
Ext. Std., No. 2, 
Ext. Std., No 
Ext. Std., No. 2% County 
Ext. Std., No. 3, f.o.b. County.. .... 
Ext. Std., No. 10, f.o.b. County 

Std. No. 1, f0.b. County 5714 
Std. No. 2, f.o.b. County 872 


. 3 1.30 
Std. No. 3, f.o.b. County 1.271%4 
4.50 
Std. No. 10, f.o.b. County. . 4.50 
TOMATO PUREE?t 
Std. No. 1, Whole Stock......... 45 
Std. No. 10, Whole Stock........ 3.50 
Std: No. 1, Trimmings.......... i 
Std. No. 10, Trimmings......... 3.2 

Canned Fruits 

APPLES*—F. O. B. Factory 
Michigan, No. 
New York, No. 
APRICOTS* 
California Standard, No. 2%........ 
California Choice, No. 2¥4....... «+++ 
California Fancy, No. «++. 
BLACKBERRIES§ 
Standard, NO. 1.30 
Standard, NO. 
Standard, No. 6.50 
Standard, No. 2, Preserved..... 1.90 
Standard, No. 2, in Syrup...... eleeee 
BLUEBERRIES§ 
Maine, No. 10......... 
CHERRIES§ 


Standard, Red, Water, No. 2...1.40 
Standard, White, Age No. 2..1.90 
Extra Preserved, 
Red Pitted, No. 12.50 
Sour Pitted Red, 10s............ 
California Choice, No. 21%4....... +++. 
California Fancy, No. 2%4....... 
GOOSEBERRIES§ 

Standard, No. 2..... 
Standard, No. 5.50 
PEACHESS§ 


California Std., No. 2%, 
California Choice, No. 
California Fancy, No. 2%........... 
Extra Sliced Yellow, No. 1......1.35 
Standard White, No. 
Standard Yellow, No. 2..... A 
Seconds, White, No. 
Standards, White, No. 3............ 
Standards, Yellow, No. 3.. F 
Extra Standard Yellow, No. 3.. 2:00 


Hawall Sliced, Std., No. 


****Many canners get higher prices for their goods; some 


CANNED 
a 

Extra Standard oe No. 3...1.75 
1 


Seconds, White, No. -30 
Seconds, Yellow, No. 3.......... 1.35 
Selected Yellow, No. 3.......... 1.75 
Pies, Unpeeled, No 3.......... 
Pies, Unpeeled, No. 10.......... 3.50 
Pies, Peeled, NO: 
PEARS§ 


Seconds, No. 2, in Water......... 
Standards, No. 2, in Water.... 
Extra Stds., No. 2, in Syrup 
Seconds, No. 3, in Water....... 
Standards, No. 3, in Water.. 
Standards, No. 3, in Syrup 
Extra Stds., No. 3, in Syrup 
PINEAPPLE# 


Bahama, Sliced, Extra, No. 2...1.85 
Bahama, Grated, Extra, 75 
Bahama, Sliced, Ex. Std. 2. 
Bahama, Grated, Ex. Std, MN. 2. 
Hawaii, Sliced, Extra, No. ee 250 
Hawaii, Sliced, Std., No. a - 2.30 
Hawaii, Sliced, Extra, No. 


Black, Water, No. 2 


Black, Syrup, No. 2 
Red, Syrup, No. 2 


Red, Water, No. 10................ 
STRAWBERRIESS§ 

Extra, Preserved, 1.30 
Preserved, No. 1 


FRUITS" FOR SALADt* 
Canned Fish 


HERRING ROE* 


Standard, No. 2, Factory, 18 oz. 1.40 
LOBSTER* 
Flats, 1 Ib. cases, 4 doz...... an 


Flats, % Ib. cases, 4 doz 
Flats, 4% Ib. 


OYSTERS* 

4 OB 1.40 
(8 2.80 
SALMON#* 

Red Alaska, Tall, No. 1...... -»- 4.00 


Red Alaska, Flat, No. 
Cohoe, Tall, No. 1.... 
Cohoe, Flat, No. 1... 
Canes, NG sence 
Columbia, Flat, No. % 
Chums, Talls 


%. 


Medium Red, 
SHRIMP# 

1.50 


SARDINES—Domestic, per Case* 
F. O. B. Eastport, Me., ’26 pack 

OF, Key, 6.00 
California, PEF CASE. cove 


TUNA FISH—White, per Case* 

California, %s, Blue Fin............ 
California, 16, Striped 
California, Is, YOHOW 


(*) Howard E. Jones & Co. 
New York prices corrected by our Special Correspondent. 


CANNED VEGETABLES PRICES—Cont’d 
Balto. N. Y. 


1.00 
1.20 
- .60 1.35 
ANS 
0 4.50 Shredded, Syrup, No. 10............ 10.75 
‘Crushed, Extra, No. 10.........7.50 11.50 
5 5.00 Eastern Pie, Water, No. 10.....2.50 .... 
0 5.25 
0 2.15 4.35 
0 Out Std. No. 2%, f.o.b. County...... 2.10 
1:20 2.30 
CARROTS 150 
4.50 4.75 
CORN¢{ 4. : 
7% .95 3. 
7%  .90 3. 
0 3. et 
B 110 1.60 
924% 190 2.85 
1.35 
HOMINY3 
2°00 
1.60 
4.30 
1.60 
PEAS} 
No. 1 Sieve, No. 1.40 1.65 
No. Sieve, No, 2, f.0.b. County. 1.30... . 3°90 
4 No. 2 Sieve, No. 1.50 
No. 2 Sieve, No. 2, f.o.b. County. 1.00 4 
No. 3 Sieve, No. 1.05 1.25 4 
¥ No. 3 Sieve, No. 2, f.0.b. County. .95 1.05 1.20 3 Re 
No. 4 Sieve, No. 2 5.50 19 
% No. 4 Sieve, No. 2, f.o.b. County. .90 1.00 4 Met ee. 
2.20 
PUMPKIN¢ 2:00 
12.00 
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WEEKLY REVIEW 


Corn and Tomatoes Continue to Advance in Price— 
Rains Continue to Hurt Crops—Frosts Have Been 
Felt and Fear That More Are Near—String 
Beans Commence to Advance—Lima Beans 
a Probable Disappointment—A Year 
Without a Tomato Glut—Peas Will 
Probably Be Moved by the 
Chain Stores. 


TILL CLIMBING—Both the corn and the tomato 
market prices are still on the climb upwards and 
there has been nothing in the crop indications of 

the past week that would tend to bring them down 
again. In fact, the reverse is the truth. 

In years gone by the Central West was inclined to 
smile and take with a big grain of salt the reports from 
the Tri-States and elsewhere that heavy and contin- 
uous rains were hurting the tomato and the corn crops. 
They were not accustomed to such storms or prolonged 
rains, and they usually felt like joining the doubting 
chorus of the jobbers when they heard such tales. This 
year that fortunate section in other years has learned 
its lesson, and now you do not have to explain to any 
of them what is meant by too much rain. They have 
had a too generous sampling of it this season, and as 
we write there are rains, varying from a mere trace to 

downpours, reported in the Ohio Valley and the Cen- 
’ tral Western regions, while Western Missouri and sec- 
tions in that region are flooded. There is probably no 
\ear on record when so much rain fell during the grow- 
ing season of canners’ crops as has happened this sea- 
son in almost every canning region. The rains are un- 
precedented, and the Central West has suffered more 
than any other section. 

And yet there are brokers and jobbers in the great 
cities who still act as if they believed such stories were 
mere market rigging. Let them go on in their blissful 
ignorance, for they are going to pay heavily for it when 
they try to get the goods they need. 

The local papers in Illinois have awakened a good 
manv to the fact that too much rain is not a good thing, 
for they have made much of the difficulties the canners 
have had in getting corn out of the fields. But they 
speak only of the physical labor in hauling teams 


through mud up to the axles, while the rain pours 
down, and te need of fleets of tractors to pull the 
wagons out; they say nothing about the harm to the 
“rowing crop, or of the amount of corn that will have to 
be allowed to go to seed because it cannot be handled in 
time. In other words, there is more than mere mud to 
this consideration; there is the crop and yield reduc- 
tion, which will be expressed in a considerably lowered 
canned corn output. It cannot be otherwise. 

Read the Crop Reports carefully this week, and 
read between the lines. We have never before seen In- 
diana so hard hit by the unfavorable weather as it is re- 
ported from all sections of that state this week. If you 
have an optimism that can produce a big tomato pack 
from such conditions you are welcome to it, for we 
have no desire to take away your pleasure. 


And now there appears upon the horizon another 
enemy, the one which it was feared might swoop down 
on the canners too early—frost. New York State on 
the 14th had from light to heavy frosts in places, and 
the nights even in this southern region have been so 
cold as to make heavy blankets most comfortable. In 
fact, we have been asked if frosts had occurred in the 
country regions, but right dround us we do not believe 
that frost has yet been felt. But frost certainly does 
feel very close, and that will mean the ringing down of 
the curtain on all canning. Wisconsin, Northern New 
York and Maine cannot afford to have early frosts, for 
that would mean the loss of much of their corn crops. 
They have already had light frosts, and the continued 
cool weather would seem to promise the heavier frosts 
any night. We are now reaping the troubles of a sea- 
son unduly late, for remember we are now past the 
middle of September. Ordinarily corn should nearly 
all be in the cans by this time in those regions, but some 
of them have hardly more than well begun. An old- 
timer commenting upon the unseasonable weather con- 
ditions said to the writer this week: “It looos like old 
Dame Nature would take care of the canners in spite of 
their own damphoolishness,” and it surely looks like it. 
S given up the ghost, and both canners and growers 

are ceasing to hope for anything worth while. It 
has been a hard struggle all season to get out what was 
gotten. Here is another pack, which from the earliest 
was worth more money than the canners were asking 
for it. The crop has been hampered by about every 


TRING BEANS—The string bean crop has about 
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trouble known to growers, and as a result it has cost 
the canners more to produce them than usual, and yet 
there has been a foolish cut-throat war on string beans 
ever since they began to pack them. Now prices are be- 
ginning to advance, and even the class of brokers who 
say plainly in their circulars and letters “we can buy 
them (any canned foods) for you at the lowest possible 
price” are quoting string beans at 95c. That means 
that the market should be $1, at least, and as the can- 
ners are well cleaned out of stocks, the market will soon 
reach that point and go higher. Always when the can- 
ners are cleaned out the market gets better. 


IMA BEANS—Another item that may shock the 

buyers will be lima beans. That probably is the 

next in line to furnish a disappointment to the 
buyers. The lima bean crop has had a hard time keep- 
ing alive, much less yielding anything like a real crop. 
and even when the vines struggled through it is said the 
hard driving rains knocked the pods from the vines. 
The market prices on lima beans are unchanged this 
week, but the changes will come along very shortly, and 
they must be upward. 


OMATOES—As we have already pointed out, In- 

diana is suffering severely from the unfavorable 

weather, and the reports from all sections of that 
State and region bear a wonderful similarity. It looks 
row as if less than half a pack can be expected from 
that great tomato canning State, and the same thing 
must be said about the Arkansas-Missouri section. Ten- 
nessee, West Virginia and Virginia will have to be 
added to this list, as they have all suffered, as have 
other sections, and will not produce half their normal 
outputs of canned tomatoes. The Tri-States have had 
somewhat better weather this past week, but this is too 
late. The crop cannot be helped now. There has been 
nothing like a tomato glut, and whoever heard of a to- 
mato season in this region without a glut, for at least a 
day or two, and usually it runs for a fortnight. But 
there have not been even a few days when generous 
supplies of tomatoes came to the factories. They have 
had to run all season on part-time days, and that runs 
ihe overhead up rapidly, making the goods cost much 
more than they should. Here as elsewhere a great 
many canners face the end of their season. September 
25th is put down as the end for most of them. That will 
make another record. 


The market is quoted now as bottom at 95c for 2s, 
$1.35 to $1.45 for 3s and.$5 for 10s, but as the street 
has it, “try to get them.” You will undoubtedly have 
to pay higher prices than these to get the guods. There 
is no longer any question as to their worth; canned to- 
matoes are worth what the holders ask for them, and it 
is only because the holders haven’t the nerve to ask 
higher prices that the prices are not higher. You can’t 
“row a new crop of tomatoes at this time of the year, 
but it would take a new crop to increase the tomato out- 
put for 1926. 


We have the story plainly told to you in the crop 
reports. 


_ And there is one side of the story that is not told 
in those crop reports, and that is as to the number of 
men in the business last year and before who are not 
operating this season. That number is larger than 
even we thought. 
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Speaking of tomatoes, C. W. Baker & Sons, of 
Aberdeen, Md., said on September 15th: 


“It has been a great many years since the to- 
mato crop has been so near a failure as it is this 
season. Despite the fact that there were compar-. 
atively few future tomatoes sold, there are some 
packers who will not be able to fill their contracts. 
The raw market has ruled high all season, and 
there has never been any “glut period,” which is 
rather unusual as far as tomatoes are concerned. 
It is very difficult to place orders for tomatoes, as 
there are so few sellers. The raw market is now 
$1.00 per bushel here.” 


The Maryland Section of the Bureau of Agri- 
cultural Economics, in its most recent summary of gen- 
eral crop conditions, said about tomatoes: 


“Indications are for about a 50 per cent yield 
on probably a 60 per cent acreage. In the big pro- 
ducing areas of the Eastern Shore tomatoes were 
hard hit by the rains, are ripening slowly, and not 
a few scalding and rotting.” 


EAS—Peas are reported very quiet and the mar- 
ket weak. And yet there is coming over the mar- 
ket the feeling that there may not be too many 

peas, considering the high quality of this year’s output. 
Chain stores and others see in this item a chance to 
please their customers with a good seller at cheap 
prices. The prices will remain low, in all probability, 
but the goods may be moved, and if the quality is what 
they claim these goods will make many new consumers. 
Canners should get away from the price question and 


sell quality ; it will pay them better to do this under the 
circumstances. 


EETS—tThe acreage planted to beets this season 
B is much smaller than usual, but we are told that 
the quality is fine. Wisconsin will not begin can- 
ning them until October 1st, and expects only a small 
output. The market is firm and some interest showing. 


RUITS—Almost every section of the country has 
F good fruit crops and canning is largely on the 

“to-fill-order” basis. California is finishing its 
big 8-P packs—peaches, pears and pineapples—which 
it has an interest in through Hawaii. The peaches are 
in good demand and pears are increasing, as the can- 
ners decided to put a low price on them to move them 
to the public. It is the right and sensible thing to do. 
Fruits are holding up in market demand much better 
than some other lines of canned foods, and the market 
may be expected to continue good. Canners will go 
carefully about canning apples, and will take only such 
business as will show them a profit, and then confine 
their efforts to such orders. 


ISH—The shrimp packers of the Gulf have had 
troubles with the storms and bad weather, and 
these have set back their operations badly. They 


ought now to be very busy, but have not done much so 
far this season. 


The conditions in sardines are described in detail 
elsewhere. 

This week we have no report of the New York can- 
ned foods market, and no page devoted to “What Can- 
ned Foods Distributors Are Doing,” as our correspond- 


ent is sick abed, and asks our readers’ indulgence until 
next week. 
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CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Changes in Buyers’ Organizations—Speculating in 
Canned Tomatoes—Total Tomato Pack Estimated 
at Two-Thirds of 1925—Corn Getting Better 
in Price—Pea Buying Checked—A New 
Edition of “How to Buy and Sell 
Canned Foods”—Going Fishing. 

Chicago, Sept. 16, 1926. 


ENERAL CONDITIONS—There was a merger 
(; several years ago of Durand, McNeill, Horner 
Co., of Chicago, with the Western Grocer Com- 
pany interests and Fred C. Letts, of that company, was 
elected president and C. C. Virgil was elected vice-pres- 
ident of the merger. It is now reported that the Letts 
interests have sold out their stock, and that the connec- 
tion of the Western Grocer Co. interests have been 
withdrawn and Durand, McNeill & Horner Company 
has been practically changed back into its original or- 
ganization. The departments of the business are yet 
unchanged and will probably remain so. It is reported 
that Morey L. Horner, Jr., is president of the reorgan- 
ized company; Robert Roulston, vice-president, and M. 
L. Horner, Sr., chairman of the board of directors. The 
financial strength of the company is very high, and it 
is in the hands of able and experienced grocery mer- 
chants who have always been money-makers in the 
wholesale grocery line in Chicago. 


Canned Tomatoes—The strength of the tomato 
market continues and there has been considerable spec- 
ulative buying the past week. Perhaps the buying 
should not be called speculative, as it is on the part of 
buyers who have been holding out of the market and 
have not bought any canned tomatoes for future deliv- 
ery. They seem to have come to the conclusion that 
the wet weather conditions were hurting the prospects 
for the 1926 canning output, and that the prices are as 
low as they are going to be, and that they will probably 
be much higher if conditions in canning sections are as 
serious as represented. 


I notice that the secretary of the California Can- 
ners’ Association has wired the secretary of all the 
other canners’ associations of the various States that 
pack canned tomatoes. He gives his own prospect or 
outlook for California as 40 per cent increase over 1925, 
but every other State reporting to him by wire gives a 
prospective decrease of the 1925 pack as compared with 
the 1925 output. The total estimated pack from all the 
tomato canning States gives a total output of 11,611,150 
cases of canned tomatoes, as compared with the 1925 
output of 18,442,000 cases, or a decrease of 37 per cent 
as compared with the pack of 1925. 


Canned Corn—The price of 90c f. 0. b. cannery for 
standard canned corn seems to be the available price, 
and there has been some buying at that price the past 
week. The wet weather does not seem to have been as 
damaging to sweet corn in the fields as it was to can- 
ning tomatoes. It is, therefore, hoped that the reac- 
tion from the wet weather will prove to be less harmful 
than expected. 
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Canned Peas—The announcing of the statistics 
showing a pack of 17,709,000 cases of peas for 1926, 


- gtopped the buying for a while, until the buyers could 


figure out just where they were, and what the actual 
situation was. Quite a quantity of canned peas were 
bought for future delivery and the market is now 
pretty well supplied with all grades and kinds, and is 
not hungry. Therefore the buyers are apt to look over 
their stocks and deliveries to the retail trade and sum- 
marize the probabilities of the market before they come 
in again to buy peas. 


How to Buy and Sell Canned Foods—I have been 
working very hard for a month or so past revising my 
book of the foregoing title, which I wrote in 1914. I 
have brought it up to date, and I think the publishing 
office of this paper, which is publishing the book for 
me, will have some copies ready for delivery about No- 
vember Ist, 1926. There has been delay on my part, 
but I wanted to make the book valuable and believe 
those who subscribe for it will find it practically valu- 
able and interesting. It will be a cloth-bound book of 
about 250 pages and will be illustrated with about fifty 
fine half-tone cuts showing canning methods and oper- 
ations, and the price of the book is three dollars, car- 
riage prepaid by Parcels Post. Orders can be sent to 
“Wrangler,” 208 North Wells street, Chicago, Room 
409, or to this paper. 


Going Fishing—I am going fishing to recuperate 
my physique. I have worked very hard revising my ° 
book, referred to in the previous item, so that I am a 
little run down physically, and my doctor has told me 
to take a vacation, and I am going up into Northern 
Minnesota. The doctor told me to take a little stimu- 
lant daily, and I am therefore going to fish in a lake 
that is half in Minnesota and half in Canada. I am told 
that I can paddle over to the Canada side and get the 
doctor’s prescription filled, but that the fishing is best 
on the United States side, because the constant coming 
and going to the Canada side, where such prescriptions 
are filled, disturbs the fish and drives them all over to 
the other side of the lake. I am an expert angler and 
always throw back into the water any fish the tail of 
which drags the ground when I hang it over my shoul- 
der, or which weighs more than 25 pounds, as such big 
ones are too cumbersome and awkward to handle. 


Up there you have an Indian for a guide, and it is 
said the woods are wild and an original wilderness pop- 
ulated largely by porcupines, polecats and black bear. 
I am not going to hunt for them, as I do not remember 
to have lost any of them. I asked the editor of this 
paper to go on the trip with me, also the editor of The 
Canner, Chicago; but they are both afraid of the wild 
animals mentioned, and declined the invitation. If I 
should fail to send in my regular communication one 
week hence, my readers will know that I am battling 
with the Minnesota bobcats near the Canada line. 


At the close of this communication Indiana canners 
are asking 90c to 95c for standard 2s tomatoes, f. o. b. 
cannery, and $1.30 to $1.35 for standard 3s tomatoes, 
and by the time this communication appears they will 
be asking and getting higher prices, I think, and canned 
corn will probably have advanced, as the wet weather 
has undoubtedly caused much crop damage to the can- 
ning crops in the Central West. 


1 
= 
| | 
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CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Peak of the Packs Reached in Many Lines—Retail 
Trade Promises to Be Very Heavy—Chains Doing 
Much to Popularize Canned Foods—Pears to 
Be Pushed Hard—Pineapple Pack Equals 
in Value the 1925 Pack — To- 
matoes in Better Shape as to Size 
of Acreage and Yield Than 
Last Year—Coast Notes. 


San Francisco, Sept. 16, 1926. 


OUTINE—Two holidays, Labor Day and Admis- 
R sion Day, cut quite deeply into the business done 

the second week in September and sales of canned 
food were rather light and largely of a routine nature. 
Both packers and buyers were too much engrossed with 
the business of having a good time to start anything 
really new in the market, with the result that there are 
no changes in prices, no withdrawals and no special 
activities to report. Packing operations are going 
ahead quite merrily, but in many lines the peak of the 
pack has been reached, and from now on the news from 
the canneries will be largely concerned with the slow- 
ing-down of the output and with deliveries. The 
greater part of the peach and pear crops has been har- 
vested and the present month will witness the peak in 
the packing of tomatoes, although this crop will keep 
coming on until December, if weather conditions re- 
main normal. 

Retail Trade—The retail trade is evidently prepar- 
ing for a tremendous consuming demand on California 
canned fruits this season, judging by the orders placed 
by some of the larger interests. Chain grocery stores 
have become a decided factor in the distributing field, 
and it must be acknowledged that, regardless of the 
objections raised to them in some quarters, they have 
done much to popularize canned foods. Not only have 
they brought about lower prices through economic 
management, but they have pushed the brands of can- 
ners and have increased the advertising of their wares 
many fold during the past year. Through their adver- 
tising the average housewife has been made acquainted 
with good brands and with the price of these. Last 
winter and spring chain store grocers made a special 
drive on California canned peaches and on Hawaiian 
pineapple, with the result that immense quantities of 
these were moved at the lowest prices in years. This 
year these varieties will again be given special atten- 
tion, according to the plans of retailers, and Bartlett 
pears will be given an opportunity to get back into 
popular favor. Pears are now quoted at prices which 
will enable them to be sold in competition with peaches 
and pineapple, and many grocers have announced an 
intention of strongly pushing the “Three P’s.” 

Pineapple—That the 1926 Hawaiian pineapple 
pack will approximate in value that of last year is the 
report from the Hawaiian Islands. That means that a 
pack valued at about $35,000,000 will be put up. The 
output is rather below the early estimates, owing to the 
unprecedented drought, but the falling off will be less 
than seemed likely for a time. In this connection it is 
interesting to note that the dry weather did not result 
in the fruit running to small sizes to the extent that 
was feared. In fact, it seems that it is the large sizes 
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in the canned output that are in over-supply, if the 
small unsold surplus may be termed that, while some 
packers are advising the trade of the necessity of pro- 
rating the smaller sizes. It is still possible to purchase 
some sizable lots of No. 214 fancy sliced, while buyers 
are having difficulty in getting some grades of No. 2s. 
The extra advertising done last spring on crushed pine- 
apple cleaned up stocks in good shape, and this article 
is now in only about normal supply, with prices firm. 
Tomatoes—Reports continue to come in from the 
country at large of a definitely smaller output of toma- 
toes. California is one of the few States to report a 
larger acreage this year than last, and on top of this 
the crop is in much better shape than for several years, 
suggesting that the yield per acre will be much heavier. 
Packing is well under way, but has not as yet reached 
its height in the San Francisco Bay district, where the 
bulk of the pack is made and where the finest tomatoes 
are grown. Some business has been done of late, but 
in general sales have rather dragged on tomatoes. 
Solid pack California tomatoes are quoted at 95c for 


No. 1, $1.15 for No. 2, $1.50 for No. 214 and $4.60 for 
No. 10. 


Asparagus—Packers have taken stock of unsold 
asparagus of late and some are reporting that despite 
the record-breaking size of the pack, some lines are 
more closely sold up than they have been for years, par- 
ticularly on No. 214 white. It is suggested that at the 
present rate of sale there will be little left in first hands 
by the end of the year. The lower prices quoted this 
season, coupled with the advertising campaign, is get- 
ting this vegetable into consumption. 

Coast Notes—By the time the packing of decidu- 
ous fruits is at an end olives will commence to come on, 
and already arrangements are being made for the 
handling of this crop. Packing plants are being placed 
in shape, sales campaigns launched and buyers are 
commencing to contract for stocks. With this activity 
has come rumors of a possible merger in the packing 
industry, but General Manager C. E. Weikert, of the 
California Olive Growers, Inc., denies that this has 
more than reached the talking stage. He admits, how- 
ever, that the benefits of such a plan have been freely 
discussed by some of the large interests. Among the 
concerns which have taken part in the preliminary dis- 
cussion regarding a merger have been the Charles P. 
Grogan Company, Los Angles; the Sylmar Packing . 
Company, Los Angeles; C. M. Gifford & Son, San 
Diego; Bolivar Packing Company, San Diego; Albers 
Packing Company, Riverside; Wyandotte Olive Grow- 
ers’ Association, Oroville; Olive Products Company, 
Oroville; Fair Oaks Fruit Company, Fair Oaks, and 
the California Olive Growers, Inc., Fresno. 


At the annual meeting of the California Olive As- 
sociation, held a short time ago at San Francisco, offi- 
cers for the ensuing term were chosen as follows: 
President, Frank Simonds, of the Sylmar Packing Co., 
Los Angeles; C. R. Cooper, of the California Packing 
Corporation, vice-president, and J. J. Hoey, secretary. 
These were all re-elected, as were the directors and all 
— of the advisory board whose terms had ex- 
pired. 


The output of the much-sought white tuna fish has 
been very light so far this season, leading to the opin- 


ion that but comparatively little of this California fish 
will be available. Other grades of tuna are being 


packed in fair quantities, according to reports from 
canning centers. 
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Work has been commenced on the erection of a 
can-making plant at Sacramento, Cal., by the American 
Can Company. 
1,500,000 cans a day and will serve the great fruit and 
vegetable packing industry of Sacramento and vicinity. 

Eugene M. O’Neill, well known in San Francisco 
brokerage circles, has been made buyer of California 
products for Wadhams & Kerr Bros., Portland, Ore. 

James D. Dole, president of the Hawaiian Pine- 
apple Company, Ltd., arrived at San Francisco recently 
from Honolulu. 

Miss Margaret Bentley, daughter of the late Chas. 
Harvey Bentley, of the California Packing Corporation, 
was married at the home of her mother, Mrs. Charles 
H. Bentley, San Francisco, on September 4, the fortu- 
nate groom being Selden Stuart Hellman, member of 
another pioneer family. 


SOUTH ITALIAN TOMATO CROP PROSPECTS 


N a report from American Consul Beaumont at Na- 
] ples, Italy, dated July 26, 1926, on the South Italian 
tomato crop prospects, it is stated that this year’s 
prospects for a good tomato crop are very good, pro- 
vided the weather remains dry. During the early part 
of the season the weather was generally irregular, and 
excessive rains damaged about 10 per cent of the fruit, 
according to the canners’ report. About 5,000 acres 
have been planted in the province of Bari, and while 
no accurate statement regarding the quantity produc- 
tion from this acreage can be made at this time, it is 
estimated at about 20,000 short tons of tomatoes. 


The total acreage planted in the entire district of 
Naples is approximately 12,000 acres, and the total pro- 
duction should amount to 60,000 short tons. The aver- 
age canning industry production is estimated at 


2,000,000 cases of peeled tomatoes and 1,000,000 cases 
of tomato sauce. 


CANNING NEWS AND NOTES 


What’s doing in all parts of the Country. New firms, 
changes etc. 


Cincinnati, Ohio, August 27—Fire destroyed the warehouse 
cf the Lippincott Co., with an estimated loss of $25,000. 


Washington C. H., Ohio, August 27—Recent rains have 
caused much damage to corn in this vicinity, having bunched 
the crop so that it is all ripening at once. Some fields were com- 
pletely destroyed by floods. One report reads 40 to 50 acres of 
lima beans were completely covered with water. 

London, Ohio, August 27—Steady rains have retarded the 
corn season about two weeks in Madison county. Reports from 
Fayette and Pickaway counties indicate the same conditions 
exist. 

Waynesville, Ohio, August 25—The Waynesville Packing 
Company started Tuesday afternoon canning their 1926 pack. 
At first it was thought that the sweet corn in the bottoms was 
entirely lost, but it is believed that most of it will be saved. 

Harrodsburg, Ky., August 21—Rainy weather has caused 
slow delivering of tomatoes throughout this section, causing 
them to ripen very slowly. 


Point Lick, Ky., August 21—Prolonged rainy weather has 
damaged the tomato crop considerably and is believed to have 
reduced marketable vegetables as much as 50 bushels to the 
_—- The continued rain has caused ripened tomatoes to burst 
and sour. 


Huntsville, Ala., August 24—The Huntsville Civic Club re- 
cently sent a committee composed of W. H. Bickley, T. L. 
Patton, Beirne Spragins and J. C. Beene to Columbia, Tenn., to 
investigate canning conditions and methods of running a can- 
nery, that they might be posted concerning the cannery which 
they propose to establish. 
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Washington, Ind., August 20—Rain has considerably dam- 
aged the tomato crop in Daviess county, preventing ripening 
and rendering the crop about two weeks late. ' 

Columbus, Ind., August 20—Canning factories in this sec- 
tion have received placards from the Indiana State Board of 
Health warning against the use of green or rotten tomatoes. 
The warning reads as follows: 

“To canners and farmers alike. Notice: As you are aware, 
there was a certain amount of tomato pulp and tomato prod- 
ucts produced in Indiana last year which did not comply with 
the requirements of State and Federal laws. ; i 

“It is the intention of this department to maintain a strict 
enforcement of the State law, and to this end we invite your co- 
operation. 

“The use of green or rotten tomatoes is forbidden in a food 
product which purports to be made from ripe, sound tomatoes. 
We bring this to your attention because, in our opinion, the 
buyer is equally responsible with the seller, under Sec. 2, Par. 4, 
of the Pure Food Law, for the condition of the fruit used in a 
product.” 

Growers of tomatoes in this section come under the same 
supervision of the department as do the canners, and efforts will 
be made to encourage co-operation with health board officials. 

Mt. Vernon, Ind., August 22—Heavy rains of the past few 
weeks have delayed the Van Camp Packing Company in getting 
started on a full-capacity basis. 

Baigersville, Ind., August 25—The estimated loss in the to- 
mato crop in this vicinity runs from 50 to 60 per cent, due to 
rainy season. 

Winchester, Ind., August 26—Randolph county’s tomato 
crop has been materially damaged by recent heavy rains. Esti- 
mates made were that the tomato yield would not exceed two- 
thirds of a crop. 

Kirklin, Ind., August 25—Running on tomatoes. The acre- 
age this season is not as large as last year, but the pack will 
prove more satisfactory, as the tomatoes are of a better quality. 

Pendleton, Ind., August 25—Made the first run of the sea- 
son Wednesday afternoon on pulp. Tomatoes came in fast Wed- 
nesday. The quality is good, but so far the yield is not heavy. 
Rains have apparently shortened the yield. 

Hartford City, Ind., August 23—But few tomatoes have 
been canned. The recent heavy rains will make the local tomato 
crop somewhat later than in previous seasons. Should be ready 
for canning in about ten days. 

Frankton, Ind., August 25—A receiver was asked to operate 
the plant of the Frankton Ideal Canning Company in the inter- 
ests of the creditors and the farmers, and the court appointed 
John D. Higbee as receiver and authorized him to operate the 
plant. Mr. Higbee was also given permission to borrow $20,000 
with which to pay laborers and other expenses that will include 
the farmers who supply the plant with their products. 

Hoopeston, Ill., August 18—The Illinois Canning Company 
is using twenty-one tractors for hauling corn from the fields to 
the cannery. Each tractor is equipped with rubber tires to in- 
crease the speed, and head and tail lights, so that they may b> 
used at night when necessary. One tractor can do the work of 
five teams of mules and make much better time, hauling five 
wagon loads at a speed of ten miles an hour. 

Red Oak, Ia., August 28—The Red Oak Canning Factory 
was closed today as the result of a walkout in which fifty em- 
ployees particiated. Thirty others who refused to strike decided 
to quit when the strikers bombarded them with roasting ears. 
The strikers are demanding an increase in wages. Manager E. 
H. Gunter announced the factory would resume operations im- 
mediately with a new force of employees. 

Albany, Wis., Sept. 1—A pea cannery operated by Pierron 
& Pierron, of Belgium, burned to the ground, with an estimated 
loss of $75,000 to building and stock. Canning was completed 
about two weeks ago and 10,000 cases of peas were stored in the 
warehouse. 

San Leandro, Cal., Sept. 7—For the second successive sea- 
son the San Leandro plant of the California Packing Corpora- 
tion was awarded the silver trophy in competition with the vari- 
ous plants of that corporation. This prize is given to the plant 
showing the best efficiency in management, neatness of premise : 
and comfort of employees during the year. The San Leandro 
plant is under the supervision of James E. O’Brien, and the cap- 
ture of this valuable trophy is an acknowledgement of his ef- 
ficient management. Among the employees of the plant Mr. 
O’Brien is one of the most popular cannery superintendents in 
the State. 

Point Loma. Cal., August 20—Construction of the $5,000 
addition to the K. Hooden Company cannery has begun. 

Los Angeles, Cal., August 28—A permit has been granted 
the Sylmar Packing Company for the construction of a new 


cannery. The permit also covers an addition to the present 
cannery. 
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THE Book 


CANNED FOODS WEEK 


Workers. 


OW can a man work well unless 

he knows his job; and where can 

he learn his subject more thoroughly or 
more reliably than by reading 


A Complete Course In Canning ! 


The book tells you how canned foods 
are produced---formula and all else. 


The one recognized authority on the 
subject. 


@ If you want to help your broker to a 
better understanding of canned foods of 


of all kinds; 


@ If you want to make the wholesaler a more intelligent distributor 


of canned foods; 


@ If you want the retailers to take an interest in Canned Foods 


Week---send them a copy of . 


COURSE 


6 x 9 inches---Bound in Leatherette 
386 pages 


A Complete Course In Canning. 


PRICE $10.00 PER COPY, POSTAGE PAID. 


For Sale By All Supply Houses, Dealers etc, 


Published by 


THE CANNING TRADE 


Baltimore, Md. 
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Machines for Everything 
that is Canned 


and for every canning operation. Whe 
you require a machine for: 


Safety hey Every Can! 


HE accuracy-to-size of H & D 


washing silking pulping “Maximum Strength” Canned 
cleaning trimming syruping 3 
conveying picking filling Goods Shipping Boxes keeps every can 
cutting mixing exhausting ° 
grading cooking cooling snugly in place. The strong, evenly 
husking blanching hoisting ete 
or any other canning operation spaced corrugations have a resiliency 
remember, which buffers repeated bangings. 
“If W's used in a Cannery SPRAGUE-SELLS it”—a h 
ina C machin everything that’s canned—equipment for 4 
Test free sample. Simply tell us the 
Every machine bearing our name is backed with our, size of Cans you use. 
guarantee: Complete satisfaction or money refunded. 
Generel Selea Headquarters The Hinde & Dauch Paper Co. 
Sprague-Sells Corp., 500N. Dearborn St. Chicago, IL 800 Water Street Sandusky, Ohio 


Branch Offices 


Baltimore, Md. Los Angeles. Cal. San Francisco, Cal. 
Columbus, Ohio Newark, 
i Seattle, Wash. 


Cannery Equipment | 


CORRUGATED FIBRE | 
SHIPPING BOXES 


OY, 


Wo 


~ 


HIGHEST GRADE OF WORKMANSHIP LOWEST POSSIBLE PRICES , PROMPT SERVICE 


Yay 


TAN 


Ww 


mM 


ESTABLISHED 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


% 


‘ax 


LOADS 


ive 


DESIGNERS AND MANVFACTVRERS 


LABELS, CARTONS AND 
ADVERTISING MATERIAL. | 


% 


CHICAGO. ILL. DETROIT, MICH. OMAHA, NEB. 
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PHELPS CAN CO 
MANUFACTURERS OF 

TIN CANS. 
CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE : 


BALTIMORE M D. 


WEIRTON,W. VA... 


"CLARKSBURG, 
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OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 


2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 
BALTIMORE - - MARYLAND 


HIGH GRADE | 
THERMOMETERS | 


For all Canning Purposes. 


All Makes of Thermometers 
Repaired. 


Accuracy Guaranteed. 


PER 
5,9. 9.9.9.9. 


nod 


Write For Prices. l 


Phila. Thermometer Co. 
915 Filbert Street, ] 
PHILADELPHIA, PA. 


= 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are welcome. 


“TRY AN’ DO IT” 
“Dear Editor: Which is the most important—a man’s wife 
or his trousers?” 


Answer: “Well, there are lots of places a man can go with- 
out his wife.”—Baltimore American. 


“BUGHOUSE FABLES” 
“Well, of all the nerve,” she Said as she slapped his face. 
“Don’t ever try to kiss me again.’ 


“All right,” he replied meekly, “if that’s the way you feel 
about it, get off my lap.” 


ORDERS IS ORDERS 
Tony—Will you pleesa nama my babe same as I give ya? 
Pastor—Tony, why do you make such a request? 
Tony—Wella, ya see, it’s a likea dis: My first boy tells ya 
I wanta heem nama “Tom” and ya chris’nd heem ‘“Thomass.” 


Now I wanta dis name “Jack” and no wanta heem name “Jack- 
ass.” — Exchange. 


‘LION HEARTED 
She—My husband certainly does enjoy smoking in his den. 
Has your husband a den? 


Other She—No, he growls all over the house.—Williams 
Purple Cow. 


FLATTEN HIM OUT 
Young Woman—lI want that dog shot at once. 
Policeman—But I can’t shoot him here in this residence 
— The bullet might go right through him and hit some- 
ody. 
Young Woman—Couldn’t you shoot him lengthwise? 


A MISFORTUNE 
The Prodigy’s Mother—Of course, I know she makes little 
mistakes sometimes; but, you see, she plavs entirely by ear. 


The Prodigy’s Uncle-——Unfortunately, that’s the way I listen. 
—Passing Show. 


LOOKING FORWARD 


Jack—Suppose I teach you tq play cards now. Then you'll 
know all abort it after we’re married. 


Marie—Won’t that be lovely! What game will you teach 
“Solitaire.”—Tit-Bits. 


me? 


PRECAUTION 


oki —Be sure you get a good-looking nurse for the baby. 
Mrs.—Why ? 


Mr.—I want him to have police protection. 


GOOD BAIT 
“Haw dn vou vet so manv girls?” 


“Oh. T inst snrinkle a little gasoline on my handkerchief.”— 
Allentown Mack Bulldog. 


CLASSIFIED 
Tem—How would you classify a telephorie girl? Is hers a 
business or a vrofession ? 
Tim—Neither; it’s a calling. 


CHEATER. 
“A fine overeoat was stolen in this restaurant today. I 
could have strangled the thief.” 
“Why? Was it yours?” 


i. “No, but I had an eye on it for myself.”—Dorfbarbier, Ber- 
in. 
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THE BUYER’S GUIDE 


WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Devices. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
APRONS (factory), Acia, Water Proof. 

Phil Emrich, Cincinnati. 

BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

fianeen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Baltimore. 

Baskets, Wire, Scalding, Picking, Etc. 
See Cannery Supplies. 

BELTS, Carrier, Rubber, Wire, Etc. 

La Porte Mat and Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed 
BELTING. 

The Fairbanks Co., New York. 

BOARD, Corrugated Wrapping. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
BLANCHERS, Vegetable and Fruit. 

Ayars Mach. Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 

Bottle Caps. See Caps. 

Rottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mcy. 
BOTTLERS’ MACHINERY. 

Ayars Mach. Co., Salem; N. J. 

Edw. Ermold Co., New York City. 

Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 

BOX (Corrugated) SEALING MACHINE. 

A. K. Robins & Co., Inc., Baltimore. 

Boxes, Corrugated Paper. See Corrugated 
Paper Products. 
BOXING MACHINES. 
Westminster Machine Works, Westminster, 


Md. 

Fred H. Knapp Co., Ridgewood, N. J. 
BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails. Fiber. See Fibre Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 
Buckets, Wood. See Cannery Supplies. 


BURNERS, Oil, Gas, Gasoline, Etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
CANNERS, Fruits and Vegetables, Etc. 

Cal. Pkg. Corp., San Francisco, Cal. 
Cabbage Machinery. See Kraut Mchy. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City 

Ayars Mach. Co., Salem, N. J. 

Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 

Can Markers. See Stampers & Markers. 


CAN SEALING COMPOUNDS. 
Ams. Machine Co., Max, New York City. 
CAN WASHING MACHINES. 


Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS,Tin, All Kinds. 
American Can Co., New York. 
Atlantic Can _Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
. S. Can Co., Cincinnati, Ohio. 
Wheeling Can Co., Wheeling, W. Va. 


CANNERY SUPPLIES. 
Ayars Mach. Co., Salem, N. J. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Phil Emrich, Cincinnati. 
H. A. Kries & Son, Baltimore. 
The Langsenkamp Co., Indianapolis. , 
S. O. Randall's Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Coe., Baltimore. 


Consult the advertisements for details. 


Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Bartimore. 
Can Stampers. See Stampers and Markars. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Capping Steels, Soldering. See Cannery Sup 


CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 


Chain for Elevating, Conveying. See Con- 
veyors. 


Checks, Employes’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 


CIDER AND VINEGAR MAKERS’ SUP- 
PLIES. 


Karl Kiefer Mach. Co., Cincinnati, O. 


CLEANER AND CLEANSER (Wyandotte) 
J. B. FordCo, Wyandotte, Mich. 
CLEANING AND GRADING MACHIN.- 
ERY, Frult. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, Can, See Can Washers. 
Clocks, Process Time. See Controllers. 
CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy. Co., Chicago, III. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Colls. 
Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 


CONVEYORS AND CARRIERS, Canners, 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Cookers. Retort. ee Kettles, Process. 
Souder Mfg. Co., Bridgeton, N. J. 

COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 


Rerlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., indianapolis. 
Sprague-Sells Corp., Chicago. 


Copper Jacketed Kettles. See Kettles, Cop. 


CORING HOOKS, Pitting Spoons, Etc. 
Phil Emrich, Cincinnatl. 

CORKING MACHINES. 
Edw. Ermold Co., New York City. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 


CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. . 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, O 
Sprague-Sells Corp., Chicugo. 
Peerless Husker Co., Buftuio, N. Y. 

Corn Mixers and Agitators. See Cora 

Cooker Fillers. 


CORRUGATED PAPER PRODUCTS. 
Boxes, Bottle Wrappers, Etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott, Baltimore. 

Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


Berlin-Chapman Co., Berlin, Wis. 
dw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Cutters, Corn. See Corn Cutters. 
Cutters, Kraut. See Kraut Machinery. 
Ss String Bean. See String Bean 
cy. 


DECORATED TIN (for Cans, Caps, Ete.) 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
U._S. Can Co., Cincinnati.. 

Dies, Can. See Canmakers’ Mchy. 


- Double Seaming Machines. See Closing 
Machines. 


DRYERS, Drying Machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 

Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, Etc. 

Phil Emrich, Cincinnati. 

The Langsenkamp Co., Indianapolis. 

Sprague-Sells Corp., Chicago. 

A. K. Robins & Co., Inc., Baltimore. 
Engines, Steam. See Boilers and Engines. 
Enameled-lined Kettles. See Tanks. 
EVAPORATING MACHINERY. 

Berlin-Chapman Co., Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mach. Co., Baltimore. 

Factory Stools. See Stools.. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
The Fairbanks Co., New York. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicugo. 


FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 


FIBRE PRODUCTS, Boxes, Boxboards, etc. 


Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 


Millers. 
Filling Machines, Bottles: See Bottlers’ 
Machinery. 


FILLING MACHINES, Can. 


Andersor -Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Caner Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Karl Kiefer Machine Co., Cincinnati, O. 
The Langsenkamp Co.., Indianapolis. 
A. K. Robins & Ce., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Corp., Chicago. 

Filling Machine, Syrup. See Syruping Mach. 


FINISHING MACHINES, Catsup, Etc. 


Karl Kiefer Mach. Co., Cincinnati. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Cleaning and Grading 
Machinery, Fruit. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
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GENERAL AGENTS for Machinery Mfrs. 
Berlin-Chapman Co., Berlin, Wis.. 

A. K. Robins & Co., Inc., Baltfmore. 
Sprague-Sells Corp., Chicago, 
_ Generators, Electric. See Motors. 

GLASS-LINED TANKS. 

Pfaudler Co., Rochester, N. Y. 
Sprague-Sells Corporation, Chicago.. 

GLUES, for Sealing Boxes. 

Arabol Mfg. Co., New York. iii 
vernors, Steam. See Power Plan uip. 

Gonvity Carriers. See Carrs. and Convrs. 

Green Corn Huskers. See Corn Huskers. 

Green Pea er enn See Cleaning and 

Grading Machinery. 

Hoisting and Carrying Mchs. See Cranes. 

Hullers and Viners. -~-See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 

Jacketed Kettles. See Kettles, Copper. 

JACKETED PANS, Steam. 

F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 

KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicugo. 

Kettles, Enameled. See Tanks, Glass-lined. 

KETTLES, Process. 

Machine Co., Salem, N. J. 
Co., Berlin, Wis. 
S. O. Randall’s Son, Baltimore. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 

1 Emrich, Cincinnati. 
ree Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Baltimore. 

KRAUT CUTTERS. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

KRAUT MACHINERY. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 

LABELING MACHINES. 

. Ermold Co., New York City. 
Pood H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral Ohio. 
Sprague-Sells Corporation, 

LABEL MANUFACTURERS. 

Calvert Litho Co., Detroit, Mich. 

H. Gamse & Bro., Baltimore. 

R. J. Kittredge & Co., Chicago. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho Co., Rochester, N. Y. 

U. S. Prt. and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, 

Etc. 


National Canners Asso., Washington, D. C. 
LIMA BEAN RUBBERS 

The Scott Viner Co., Columbus, O. 
MARKING INK, POTS, Etc. 

Emrich, Cincinnati.. 

a Can See Stampers & Markers. 
Marmalade Machinery. See Pulp Mchy. 
MILK CONDENSING & CANNING MCHY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Yastrow Machinery Co., Baltimore. 

Molasses Filling Machines. See Filling Ma- 
chines. 
YSTER CANNERS’ MACHINERY. 
Co., Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machinery Co., Baltimore. 

Packers’ Cans. See Cans. 

Pails, Tubs, Etc., Fibre. See Fibre Conts. 
Paper Boxes. See Cor. Paper Products. 
PARING MACHINES. 


hil Emrich, Cincinnati. 

inclair-Scott Co., Baltimore. 

PASTE, CANNERS’. 
Arabol Mfg. Co., New York, 
Edw. Ermolé Co., New York City. 
F. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 

PEA AND BEAN SEED. 
Brotherton, Kirk Seed Co., Bozeman, Mont. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Rerlin-Chapman Co., Berlin, Wis. 
(hisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., 


ray ay | Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Go., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. .Y 
Frank Hamachek Co., Kewaunee, ‘Wis. 
Scott Viner Co., Columbus, O. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 
PEELING KNIVES. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 

Picking Boxes, Baskets, Ete. See Baskets 

Picking Belts and Tables. See Pea Can- 

ners’ Machinery. 

PINEAPPLE MACHINERY. 

E. J. Lewis, Middleport, N. Y. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 

Platform and Wagon Scales. See Scales. 

Picking Belts and Tables. See Pea Mchy. 

PITTING SPOONS, CORING HOOKS, Etc. 
Phil Emrich, Cincinnati. 

POWER PLANT EQUIPMENT. 

The Fairbanks Co., New York City. 

H._A. Kries & Son Co., Baltimore. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 

Plant Equipment. 

PRESERVERS’ MACHINERY. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

PULP MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. . 

Sprague-Sells Corp., Chicago. 

PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Balttmore. 
Slaysman & Co., Baltimore. 

Retort Crates. See Kettles, Process. 

RUBBER GLOVES, Factory. 
Phil Emrich, Cincinnati. 

RHUBARB CUTTER. 

E. J. Lewis, Middleport, N. Y. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 

nery Supplies. 

SEALING COMPOUNDS, Can. 
SEALING MACHINES Box. 

A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Clean- 

ing Compounds. 

Sanitary (open top) Cans See Cans. 

Sardine Knives and Scissors. See Knives. 

SCALDERS, Tomato, Etc. 


Ayars Machine Co., Salem, N. J. 
Co., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
S. O. Randal’s Son, Batimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
SCALES, Platform, Table, Etc. 


The Fairbanks Co., New York City. 
Scalding & Picking Baskets. See Baskets. 
Screw Caps, Bottle.. See Caps. 

Sealing Machines, Bottle. See Bottlers’ 
Machinery. 

rotherton-Kir 0., Bozeman, Mont. 

D. Landreth Seed Co., Bristol Pa. 

Rogers Bros. Seed Co., Chicago. 

Sundi-Glo Gardens, Boiling Springs, Pa. 
Separators. See Pea Canning Mchy. 
Machines, Cans. see Closing Ma- 
chines. 


SHEET METAL WORKING MACHINERY. 
Slaysman & Co., Baltimore. 
Huntley Mig N.Y. 
Sinclair-Scott Co., Baltimore 


See Can- 


SILKING MACHINES, Corn. 
Berlin-Chapman Co.., Berlin, Wis. 

rague-Sells Corp., cago. 

“Sorters. Pea. Cleaning and Grading 

Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, Belt Drives, Etc.) 
Berlin-Chapman Co.., Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supplies, Engine Room, Line Shaft, Etc. 
See Power Plant Equipment. 
Supply House and General Agents. See 
General Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chicago. 

Tables, Picking. See kea Canners’ Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Steam Jacketed Kettles. See Kettles. 

Steam Retorts. See Kettles, Process. 

STENCILS, Marking Pots and Brushes, 

Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 

Phil Emrich, Cincinnati. 

A. K. Robins & Co., Inc., Baltimore. 

STIRRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Burton, Cook & Co., Rome, N. Y. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
B. J. Lewis, Middleport, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

TANKS, METAL, 


Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 


‘Siaysman & Co., Baltimore, Md 


Sprague-Sells Corp., Chicago. 
TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Pfaudler Co., Rochester, N. Y. 
Sprague-Sells Corp., Chicago. 
TANKS, WOODEN. 
Baltimore Cooperage Co., Baltimore. 
Sprague-Sells Corp., Chicago. , 
TELEPHONE, TELEGRAPH, quick ser- 


vice. 

Amer. Teleph. & Teleg. Co.—Everywhere. 
Testers, Can. See Canmakers’ Mchy. 
THERMOMETERS, pone Etc. 

Phila. Thermometer Co., hila., Pa. 
Ticket Punches. See Stencils.. 
TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

we Mfg. Co., Silver Creek, N. Y. 

S. O. Randall’s Son, Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co. Indianapolis. 

S. O. Randall’s Son, Baltimore. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
TRADE-MARKS. 

C. E. Richardson, Washington, D. C. 
Variable Speed Countershafts. See Speed 

Regulators. 

VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 

The Scott Viner Co., Columbus, O. 
Washers, Bottle. See Bottlers’ Machinery. 
WRAPPERS. Corrugated Bottle. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
WASHERS, Can and Jar. 

Ayars Machine Co.,; Salem, N. J. 

Berlin-Chapman Co., Salem, N. J. 

Hansen Cang. Mchy, Corp., Cedarburg, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
WASHERS, Frult, Vegetable. 

tom, N. J. 
prague-Sells Corp. cago. 

Washing and Scaiding Baskets. See Bas- 


kets. 
Windmills and Water Supply Systems. 
See Tanks, Wood 


Wrappers, Paper. See Corrugated Paper 
Products. 

Wrapping Machines, Can. See Labeling 
Machinery. 


J. B. Ford Co., W; 


WYANDOTTE—Sanitary Cleaner. 
yandotte, Mich. 
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SLAYSMAN DUPLEX TRIMMER—SLITTER 


Trims the sheet absolutely true, 
and drops it onto the feed bed 
of the Slitter where it is cut into 
the desired sizes—2’s 3’s 10’s 
ete. 


THE TWO OPERATIONS 
—TRIMMING and SLIT- 
TING—IN ONE. 


Speed 60 to 90 sheets per min- 
ute, depending upon the operat- 
or. Saveslabor, handling, time, 
and floor space. 


* 


Built on rigid base to stand strain. 
Guaranteed. 


. 


SLAYSMAN & COMPANY 801 E. Pratt St., BALTIMORE, MD. 
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